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WHAT Is _CEMAg

- CEMAS IS A SERVICE of the Internatiochal Gooperative
Alliance aiming at contributing towards better
materials and better methods for cooperative educa-
tion and training in developing countries.

- CEMA3S STANDS FOR Cooperative Education Materials
Advigory S8ervice. The service is a regponge to a
repeatedly expressed need of coordination in this
particular field.

-~ CEMAS ACTS as a clearing house for information and

" advice on materials and methods, and is algo a
producer of prototype materisls. It is an ideas
bank for the use of cooperative educators and
trainers.

For further information please contact 3

CEMAS UNIT

International Cooperative Alliance
Regional Office & Education Centre for
south-~-East Asia

"Bonow Houga", 43, Friendg colony

New Delhi -~ 110065 (India)



' International Co-operative Alliance

 Alliance Coopérative Internationale
Internationaler Genossenschaftsbund
Mexgynapopusiit KoonxepareBarni Anksame
Regional Office & Education Centre for S-E Asia, “Bonow House”, 43 Friends’ Colony East,
Post Box No. 7011, New Delhi-110065, India. Telephone 63-5123, 63-5319. Telegrams ‘““Interallia”
New Delhi. Telex No. 31-61425 DICA IN.

Your ref.
1.17/FLs October 27, 1984
Our ref. N

Re : GEMAS-FILM LIBRARY SERVICE

Dear Cooperator,

1. The ICA Cooperative Education Materialg advisory
service (CEMAS) New Delhi Unit, has been running a film
library service on a pilot bagis for the behefit of cooperative
educators and the training institutions in the Region. Under
the gervice, 16mm films, coloured slides and film-strips
available with the Unit are sent on 1oa§ to the cooperative
unions and the cooperative training instituticns as per its
rules. At present, the loaning service for lémm filmg is
confined to india because ui Cengors, Customs and other
limitationsa

2. The CEMAS Films Catalogue is sent herewith for your
information and use. The Accession list of Filmg includes 60
£films (B/W or coloured), 44 film-strips and 22 saik of.doloured
slides ou cooperation, management and allied subjects. Jhe
information given in the catalogue, would be helpful to those
,who want o make use of these filmg, or are interested in
purchasing them direct from the producers and distributors
concerned,

3. Please write us if we can be of any further assistance
t0 you. Any comments or sugdestions about the service are
most welcome,

With cooperative greetings,

-

Yours sincerely,

@a
Dharm Vir
Joint Director (BEducation)

aa/
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PART-1I
( Films 16 mm )

1. . NORTHERN LAND
l6mm Coloured English 1120 ft. 30 minutes

Producer/Distributor: Kooperativa Forbundet, Film Division
§-104 65 stockholm, sweden, price not available

This film, as its main theme, has the reconstruction of
northern Norxrway through cooperative efforts. The destruction
caused by the War was great. Through cooperative efforts
people of the area reconstructed the whole arca and developed
several industries which brought them progress and prosperity.
snow-covered areas did not disappoint the cooperative workers.
Nothing could step them from going ahead with their work of
cooperativé development work. They participated in the
activities of their cooperative organisations like partiecipation
in general meetings and committee meetings just .because there
was snow all around.

2. SHOULDER TO SHOULDER
l6mm Coloured English 1400 ft. 45 minutes

Producer/Distributor: Kooperativa Forbundet, Film Divigion,
S-104 65 stockholm, sweden, price not available

The film produced by the swedish Cooperative Union and Wholesale
Society (Kooperativa Forbundet - KF) is based on the efforts
which are being made in Tanzania towards the development of
cooperative movement in that African country. The movement has
alraady a base created by the former rulers which could be

further developed for the benefit of the people. The Scandinavian
cooperative movement has come forward to assist and guide the
development of the movement in the right direction. The assistance
congists of establishment of a cooperative college, a cooperative
educat ion centre and many other institutions which provide
education and training to gooperative workers and menbers of
cooperative organisations. Officers and experts from scandinavian
countries work in Tanzania with their local counterparts

shoulder to shoulder and march tc the tune set by the President
of the Republic of Tanzania,
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The film carries an interview with the President and the
zE£forts, wvhich are being made by the people to achieve the goals
sot by hime. The £ilm covers the activities of the cooperative
union of the country and several other types of cooperative
unions which work to export commodities to other countries and
earn foreign exchange for the development of the countrye.

\
The £1ilm also.discusses the activities and achievements of the
Cooperative Education Centre in Moghi and the Cooperative
College which receive substantial financial and personnel support
from the scandinavian Cooperative Movement.

3. LAND OF ICE AND FIRE (2 parts)
16mm coloured Engligh 1300 ft. 35 minutes (Part-I)

Producer/Distributor : Norddisk Tone Film, Norway
Price not available

The £ilm has been produced by the Scandinavian Cooperative
Movement. It tells the story of reconstruction of Iceland after
the destruction caused by the War. Efforts of the people in
joining together are spectacular in the sehgse that Iceland has
“now become an advanced economy. Cooperative movement has now
its own role to play in the development of the natichal economy.
The £ilm illustrates the means which the movement employs in
achieving progress. The cooperative movement has its fields
of activity in forestry, agriculture, mining, fishing,
transport, education etc.

; 800 ft, 25 minutes(Part-~II)

This part illustrates the actual working of the cooperative
enterprises in the country and their involvament in the
cooperative movements of Scandinavian countries. The functiohing
and impact of consumer cooperatives in the dountry are welle .
presented, Dairy cooperatives play a significant role. The
movement runs its own hotels, restaurants, departmental stores,
etc. . .

4, USHIRIKA
16mm Coloured English 1400 ft. © 45 minutes

producer/Distributor: Kooperativa Forbundet, Film Division,
5-104 65 stockholm, sweden, price not available

Tanzania has an agricultural oriented economy and its wvast
resources remain unexploited: On the agriculture side the
cooperat ive movement has co forward in a big way. The movement
has its own processing units, consumer stores, and handling
agencies to ensure proper wages to the famm labour and producerse.
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The President of the Repuhlic 1g g st vung belidever of
cooperation, Hig government has thus provided incentlvea and
directions to the movement. The Scandinavian cooperative
movement has come forward to assist the local cooperators and
oxnganisations in putting the movement on a sound footing. The
f£iim carries an interview which took place with the President
of the countiya 3

Se TOGETHER THEY PREVAIL
1656 B&W Enq?ish' 1300 ft. 35 minutes

Producer/Distributor: Film Nagara Malaysia, Government of
Malavsia, price not available

The f£ilm deals with the question of labour employed on rubber

ar.d cother estates in Malaysia. Private estates did not care

much for the welfare of labour. Wages were low, living conditions
ware bad and there was no security of job. After the war the
estates changed hands and caused a number of labour problems,
Unziployment increased. A cooperative society then came into
oxistence and from +henh onwards things changed. The £ilm
degcribes those changes which gave security of job to the workers.
better business, better production, and better working conditions
+0 the labour and others concerned. It is a story of a successful
cooperative gocilety.

6, VILLAGE IN STORM
16mm B &W Bngligh 1200 ft.- 40 minutes

Producer,/Bistributor: Norwegian Documentaries Film, Government
of FTorway, price not available

I% is a gtory of the brave people of a tiny island in Norvay.
People brought prosperity and sense of purpose by uniting them-
se.lt;’eso These fishermen, having been thorcughly exploited by
buginegsmen, thought of getting together when their catch did

not f£ind any useful and profitable market. The middleman (or

the private businessman) either refused to lift the catch or did
Lot pay the right price. Also the transportation of fish to the
rroper market was a problem, They formed a cooperative society
of their owm. It brought them luck, market, prosperity and good
fighing boats for a rapid development. The work of the society
vag observed by two members of Parliament of Norway. This was a
turning point in the total development of this society., These
merbers. encouraged with the good work of the soclety and
exce}lent economic results achieved by it, and taking advantages
of their own status and pogition, supported the idea of organising
coopexatives among fishermen throughout the country. This was

% ool start for a present-day very strong fishermen’s cooperative
movement in Norway.



7e THE LEVER
16mm B&W Englisgh , 400 ft. 15 minutes

Producer/Distributor : Kooperativa Forbundet, Film Division,
8-104 65 gtockholm, Swaden, price not ava..lable

The film is based on an interview sequence. Three participants
are involved - an Indian, an African and a swede. They discuss
the problem of bringing produce from the village to the market.
An example has been cited which shows how the swedish poultry
famiing hes developed into a ciant industry through cocperative
efforts. The movement has proved to be & lever to achieve
nrogress and prosperity. With the he lp of a Cooperative cffort a

nw‘?fn ngggsa grrgtgfzgnc%g any venture e.g. scientific handling of

The £ilm moves from the concept to realism¢ It ehcourages the
process of realisa:ion that cooperative action can be the one
which could perhaps help in development. To bring produce to the
market, others also should help, which means cooperative dctivity,
and thig avivity, is a léver to success.

The £ilm is directed at the Asian and African gituations and can
be a good channel to communicate new ideas and tc motivate
people to action and €O cooperate., It is produced by the SOL
Films of sweden, Stockholm.

8. CONSUMER COOPERATION IN THE USSR (Two parts)
16mm Coloured English 400 ft. 15 minutes (Part-~I)

Producer/Distributors USSR COOperatlve Movement Centres Oyus.,
Liyinka, B. Tchecrasaky, Perulok 15/17, 103536, Moscow (CENTRO
S0YUS, MOsCOW k3), price not available.

The film explains the developmert of cohsumer c00perativn
movement In the gsoviet Union and the gervices which it renders
to the members in the country. The consumer cooperative movement
in the UsSR covers all aspects of human needg: fishing, hotel
industry, consumer goods production and retail outlets,

education cte.

400 ft. 15 minutes (Part-II)

Processing of fruits and vegetables, packing and their sale in

the market is shown in the film. Centrosoyus a naticnal

federation of congsumer cooperatives in the country, undertakes a
wide range of activities. The film introduces to the audience -
vholesale warehouses, processing units, bakeries, transportation
system, distribution channels etce. The organization hag trade
relations with more than 30 ' countries. A large numbar of items
are traded with cooperativegs in other countrieg., It recelves
students from abroad for training in the soviet Union and the
organigsation of the national cooperative congress onhce in four years.
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9. TEXTIL. GENOM NALSOGAT (Textiles Department)
16mm Coloured swedish 250 ft. 8 minutes

Producer/Distributor :Kooperativa Forbundet, Film Division,
8-104-65 stockholm, sweden, price not available

This is a publicity-cum-educational film produced by the KF
for its textiles department.

The department lays special stress on quality and designing of
fabrics produced by KF factories. The department has & full-
fledged and modern laboratory which unddrtakg programmes like
colour scheme designing, patterns, quality control and which
also gives a gymbol of quality to the garments produced. These
items arc then put on sale through cooperative departmental
stores throughout the country. XF produces high quality
clothers which are very popular with the people.

10. METHODS AND MOVEMENTS
16mm Ccoloured  Engligh 325 ft. 12 minutes

Producer/Distributor :The swedish Cooperative society, Sweden,
price not available

The f£ilm shows how housewiveg can avoid hazards of tensions and
strains in their household work. It explains the various
physical exercises which women in swedenh take on a mass scale
to keep themselves fit for the day to day work.

The consumer cooperative movement in sweden associates women

closely with the management of retail stores and several other

programmes for housewives. The film sexves as a good gducational

ggol in telling women how they could keep themselves happy and
te

11. COOPERATIVE MINISTERS CONFERENCE (Japan,April 1964)
1l6mm B&W Japanege 250 ft. 8 minutes

Producer/Distributor: Cehtral Union of Agricultural Cooperatives,
8-3;%-g?ome, Otemachi, Chiyoda-ku, Tokyo, Japan, Price hot
available.

It is a short feature film covering the Cooperative Ministers
Conference held by the International Cooperative Alliance in
collaboration with the Japanese Cooperative Movement in Tokyo in
April 1964, The conference theme was “Role of Cooperation in
‘soccial and Economic Development".
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The film also covers the organisation of the 2nd Asian
Agricultural Cooperative Conference by the Japanese Cooperative
Movement. This eveh followed the Cooperative Minlgters
Conference. .

12, WITHOUT BOUNDARIES (0ld print)
16mm Coloured English 700 ft. 15 minutes

Produceg/Distributorz Kooperativa Forbundet, Film Division,
=104 65 stockholm, sSweden, price not availlable

The £ilm covers the holding of the International Cooperative
Congress in stockholm in 1957. The main theme of the £ilm is
that the development of cooperative movements in developing
countries is possible only when the developed movements of the
world get united and launch & cooperative effort to make
technical assistance and guidance availsble to developing
countries. -

13. sisu
16mm Coloured English 1200 ft. 35 minutes

Producer/Distributor: Kooperativa Forbundet, Film Divigion,
s-104 65 stockholm, sSweden, price not available,

The film gives a glimpse of life of people of Finland. The film
opens with shot from the denge forests where workers are busv
in felling trees and their trangportation through the rivers
and other means to be converted into high class timber. People
mix fun and leisure with work. The efforts and zeal of the
people of Finland in cooperative activity is also shown in the
film. Other colourful shots included in the film are those of
timber transport, poultry famming, forestry, show covered

areas etc. Cooperative ventures like huge factories, warchouses,
consumer stores, restaurants ruh by the Finnish Cooperative
Organisations are also included in the film.

14, A VISIT TO KARLET
16mm Coloured English 700 ft. 15 minutes

Producer/Distributor: Kooperativa Forbundet, Film Division,
§-104 65 stockholm, sweden, price not available .

It is a beautiful film produced by the Film yUnit of KF, It is
about a wall-board factory operated by the Kooperativa Forbundet.
The film ghows how the wood ig processed through latest
machinery for making high class furniture and fittings for
offices and homes. It also gives an idea of the efforts that
are made to improve the lot of workers ehgaged in the industry.
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15. SPOOKEs ON THE HEYLOFT
1lémm Coloured English 200 ft. 18 minutes

producer/Distributor: Kooperative Forbundst, Film Division,
s-104 65 stockholm, sweden, price not available

It is a delightful film showing the happy life of children on
a farm, The film describes the healthy appetite of children
which they get after being in the open air and fresh country-
side. They amuse themselves by playing on heylofts and by
enjoying the company of animals and flowers.

16. KF’s PROVKOK (KF TEST KITCHEN)
16mm Coloured English 550 ft. 20 minutes

Producer/Distributor: Kooperativa Forbundet, Film Division
5-104 65 stockholm, sweden, price not available

The film describes the organigation, fuhctioning and various
activities of the Test Kitchen of KF (the swedish Cooperative
Union and Wholesale Society). KF has a gpecial department

which provides the Swedish housewives with the latest information
and techniques of cooking. The Test Kitcken undertakes research
work on food-gtuffs and their nutritious values and makeg this
information available to the consumers by organisdng demonstration-
cum—training programmes, publishing materials in KF journals etc.

Test Kitcheh also undertakes research on the kitchen utensils and
tries to0 make them more useful, durable and handy. After an
experiment of this type is conducted the information is made
available to the manufacturers who bring the particular articles
on market for sale, and also through consumer stores. |

17. IN OSTERTEN
16mm coloured English 800 ft. 25 minutes

produyeg/Distributor :Kooperativa Forbundet, Film Divigion,
§-104 65 stockholm, sweden, price not available .

This film deals with one of the regions of sweden and the
progress of the cooperative movement there. The film shows the
advent of early summer and the fruits - apples and pears grown
in the countryside. The KF factory does the fruit processing
work, grading of fruits, canning and distribution of finighed
itemg through cooperative retail stores. The film also shows
the working of a cooperative flour mill.
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18, MODERN MEANING OF EFFICIENCY
1Gmm Coloured English 1000 ft.. 25 minutes

Producer/Distributors BNA Eilmé, Guild gound & Vision Ltd.,
Training & Education Division, 85-129 Oundle Road, Peterboroucgh
PE 2 9PY, England, UK, price .not available.

This is a BNA film produced under the Motivation to
Work series.

Paople should know what they do. If they do not, they get
confused and efficiency goes down. Technological bases of the
society has kecome very wide and a number of problems related to
human relationghip have arigen. It focusses oh the . relationsghip
betwaen the management of a company and the employees. The
question of attitudes is discussed. There is a difference
between the understanding and attitude of young executives and
the executives of the older days. There has to be a proper
appreciation of things and people. Both are important and
inter-related with each other. Things cannot exist or work
without people, and people have to be efficient and judicious in
their approach and outlook. The f£ilm brings in the attitudes of
an office mahager, a typist, a filing agsistant, & salegman and
a book-keeper, by way of illustrations.

Pecople look at things differently. There has to ke a certain
amount of rationality. The question of rational attitude has
also been discussed. Dehumanization of a job is no good. Big
enterprises offer more 0ppor*unities to their employeas as
compa’ ed with gshaller ones.

People grow wi EH their organisations. Growth in an individual
reflects ‘the growth of the enterprises and indicates its
efficient handling of people and human reiationship. Bureaucracy
tends to maintain ad hoc status and does not allow the industry
and the people to grow. Peopla have to be used efficiently. There
has to ke a change in jobk, if necessary, to attain a high degree
of efficiency.

. 19, JOB ENRICHMENT IN ACTION

16mm coloured English 750 ft. 20 minutes
Producer/Distributor: BNA Films, Guild sound & Vision Ltd.,
85-129 Oundle Road, Peterborouch PE 2 9PY, England, UK,
price not available

This is a BNA £ilm produced under the Motivation to
Work Series.

It is interlinked with the film entitled “Modern Meaning of



Efficiency”. It discusses the question of relationsghip

between the mahagement and the employees with special reference
to human relationship and motivation. 7he important questions
have been dealt with in the £ilm i.e. (i) how you treat people;
that 1is, the human relationghip, and (ii) how do you use them,
that 1s, the motivation question. There is a need for enrighing
a job. Job like that of a salesman cah be enriched to the
maximum possible extent. The film discusses the difference
“ke¥ween competence and capability. A change in title of a job
merely does not help, the employees have to be motivated to
achieve action. Today job enrichment is regarded as a strategy.
The £ilm points out to the way you can train your people and how
best’ you can use them so that your organisation could grow.

20. NIPPON NO NOHKYO (AN AGRICULTURAL COOPERATIVE IN JAPAN)
lémm Coloured English 1200 ft. 35 minutes

Producer/Distributor: National Farues Movies Association, Japan
price not available.

The film is producded by the National Farm Cinema Association of
Japan. It depicts the various aspects of the Japanege agriculture.
It shows the life of the Japanese farm family and the benefits it
receives from the cooperative society. Thc role of women in the
operation of the society.is highlighted. Womeh asgociationg form
a backbone of the Japanese agriculture. They contribute a great
deal to the success of the agricultural cooperatives in varilous

wWayse

The successful service-oriented Farm Guidarce activity of a
cooperative society, which is a special feature of the Japanese
agricultural cooperative movement, is explained. The services
provided by the society under this scheme are properly elaborated
with several illustrations.

— ~Nr

t

The production of this film has been planned by the Institute
for the Development of Agricultural Cooperation in Agia (IDAacA),
Tokyo, Japan.

A}

21, \ SU NA NO SHOJOCHI (FERTILIZER COMBINE AT NIGATA EAST PORT)

Y

16mm Coloured Japanese 1100 ft. 30 minutes

Producer/Distributor: Japan production Co. Japan,
price not available

The £ilm tells the story of the setting up of a glant fertiliser
plant by an important Japanege national cooperative federation
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(ZENGYOREN). The organisation undertakes all types of
motivational steps to interest the farmers in the use of
fertilisers to achieve a higher and better yield., The
development officer of the organisation visits fdrm families,
inspects their farms and advises them on the use of fertiliser.
In order to arouse interest among the farm familiesg about the
new venture of the cooperative organigsation, he takes them to
the factory site. The film ghows how the work progressed on the
congtruction of the pkant. The film also introduces to the
audience the gilant ship Zengyoren Maru owned by the organisation.
This is a very interesting film as it succ::ds in presenting the
interesting aspects of Japanese system and tha Japahese families.

224 COOPERATIVE MOVEMENT IN EUROPEAN COUNTRIES
16mm  Coloured Japanese 1200 ft. 30 minutes

Produceyr/Distributor: Japanese Congumers Cooperative Union,
1-13, 4-chome, Sendagaya, shibuya-~ku, Tokyo, Japan
price Ug$ 600/~ approx.

It is a film produced by a Japanese delegation which visited

some of the European countries. The £ilm narrates the development
of consumer and agricultural cooperative movement in European
countries. It is a useful film for the students of the
development of cooperative movement in the world,

23. LIVING IN COOPERATION
16émm Coloured Japanese 900 ft. 25 minutes

Producer/Distributor: Nippon A.V, Centre, 464, Chome Tanamachi,
Nisaghi, Osaka, Japan, price US$ 1500/= approx.

It ig a general film produced by the Japanese Cooperative
Mcvement wil ch lays stress on the important role which a
cooperative soclety can play in the social and economic life of
an individual (here, a Japanese farmer). People  can
cooperate with each other in various manners and solve their
Jproblems. Examples have been cited from the cohsumer and
agricultural cooperative movement,

24, COOPERATION AND COOPERATIVE BRANDg REARING
16mm  coloured Japanese 800 ft. 20 minutes

Producer/Distributor: Nippon A.V. Centre, 464, Chome Tanamachi;
Nisashi, Osaka, Japan, price us$ 1500/~ approx.

¥
It is a Japanese film which highlights the significance of
cooperative brands. People express great faith in cooperative
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brands and they seem to prefer the goods produced by the
cooperat ive movement and also sold through cooperative stores.

25. ,FORM AND FUNCTION
~1l6mm Coioured Bnglish 350 ft. . 8 minutes

Producer/Distributor: Kooperativa Forbundet, Film Division,
§-104 65 stockholm, sweden, price not available

The £ilm displays a variety of household articles. Because of
their constant use, people feel like having gome improvements
and modifications made in .them so as to make them more
practical and useful. Efforts are thern:fore constantly made to

improve their get up and utility. Artists and technicians are
constantly onh the job. In addition to the utility and
practicability of an article, it must have a blend of some
beauty. It must look pleasing to the eyes also. The film .
therefors, highlights the work which is put in by the artists
in the modélling of a certain household article of daily use.

26. GETTING YOURSELF ACCROSS
16 mm B & W Engl ish 800 ft. 20 minutes

Producer/Distributor: National Education’s Informat ion
Film Ltd. Bombay, price Yen 114050/~ approx.

The f£ilm discusses the importance of communication and the
cautiong which must be obgerved while communicating with people.
The transfer of ideag is hot a gsimple and eagy job, It is a
technical and highly sophisticated art which a communicator
should possess. People understand a thing differently. They
interpret things differently. It 1s therefore essential that a
communicator communicates which his audience at the same wave-
length as that of hig audience. It is a useful film for the
teachers, trainers, media people and communicators. !

27.  CONDUCTING A MEETING
16mm; B &W English 400 ft. 10 minutes
Producer/Distributor: Yound America Inc., USA, price Rs.574 approx.

The f£ilm discusses the techniques which are involved in conducting
B meeting’ successful. There are certain rules in conducting a

- Beeting. People must speak when the Chairmen allows them to speak.
Bverybody should not speak at the same time. People should not
gpeak on irrelevant matterg. People should be brief in thair talks
and speeches. The film outlines the geheral rules of conducting a
meeting and these rules can be applied in any meeting be it a
cooperative meeting or a students meeting,
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’

28, GROUP DISCUSSION
l16émm B & W English 450 ft. 12 minutes

Producer/Distributor: National Education and Information
Films Ltd., Bombay, price not available

The film lays down the principles of holding group discussions
and discusses the importance of group discussions on arriving at
a consensug. Many people contribute effectlvely in solving a
problem and it is therefore said that an agreement reached at
group discussion is probably the best ohes because many people
have participated in the development of that decision or -
agreement., Group discussions can be conducted in the classroom,
trade unions or even in cooperative organisations.

29.  FREEDOM, COOPERATION AND PEACE
16mm B & W English 980 ft. 20 minutes

Producer/Dustributor: Kooperative Forbundet, Film Division,
s-104 65 stockholm, Sweden, price not available

The film dépicts the growth of cooperation in Swedsn. The £ilm -
is dedicated to the former President of the swedish Cooperative
Union and Wholgsale Society. The film explains the various
stages of development of cooperation in the country. It algo
explains the reasons of establishment of credit trading and
explaing the difference in services between private trade and
cooperative stores.

30. AUDIO-VISUAL MATERIALS IN TEACHING
16mm  Ccoloured English 500 ft. 15 minutes

Producer/Distributor: Coronet Instructional Madia, 65 N. gsouth
Water Street, Chicago, Illincis, USA, price US$ 172.25 approx.

A selection of proper audio-visual material for use in schools
may result in increased pupil interest, factual learning, reading
interest, may influence attitudes, and stimulates student
activity, and ultimately in better leaming. Examples of the use
of models, maps, charts, pictures, f;lm—strlps, slidaes, motion
pictures, recordings, student-made materialg have been included
in the film in order to show that learning can be improved with
their application., It is a good film for the trainersg,
instructors and communicators.
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3l. CREDIT - A CAPITAL IDEA

l16mm  Coloured English 500 ft. 15 minutes
Producer/Distributor: Cetron Corporation, Box 687, Lawrence.
Kansar 65044, UsA, price US$ 87.25 approxe.

In this fully animated film, a modern farmer is transformed

into a dzlightful cartoon character - a big game hunter vho goes
on safari through the financial jungle in gearch of the clusive
cuarry of profits. Sprinkied throughout with light humour, the
educational film establishes the path for farmer, the hunter,
mast follow to bag profits from his farming operaticnts.

Tips on how o use credit profitably ic the desittd of this £ilm,
And while it is primarily directed at the wise use of credit in
agriculture, the principles explained are applicable to borrowing
in other business and to personal finances. Presented as a public
service by the local, farmer-owned production credit association.

32. GIVE Us THIES DAY
l6mm ébloured English 6500 £t. 20 minutes

Producer/Distributor: Den Palmguist, Centrom Ccrporation, 1612 W.
Ninth street, Lawrence, Kangar, 66044, U3A, price 161.7% UsS$ approx.

The tremendous growth and development of agriculture is one major
reagon for America’s health and prosperity. Continuoug improvements
in farm machinery have added to thigs trend. The film shows the
farm machinery and cquipment that is being used on US farms.

33, BARTH -~ ENERGY TO COOBPERATRE
lémm Coloured Engl ish 1000 ft. 30 minutes

Producer/Distributors Midland Cooperative, 2020 E., Hennepin
Avenue,‘Minneapclls, NINN 55413 UsA, price US$ 72.80 approx.

‘It discusses the dependence of man on agriculture. It tells

- what cooperatives can do for man, Instances have been taken from
" the Midland where cooperatives play a significant role in the

- production of agricultural produce and thereby making them
available, after processing, to the consumers., The £ilm talks
about the national priorities. It emphasises a priority for
agriculture recognising the human bondage of toil with the

black earth to produce food, man’s basic need for energye.



14

34. CHANGING ATTITUDES THROUGH COMMUNICATICON
16mm Coloured English 900 ft. 25 minutes

Producer/Distributor:s National Affairs - A Divigion of the
Bureau of National Affailrs, Inc., 5015. PFishers Lans, Rockville,

Maryland 20852, USA, price US$ 366.40 approxX.

gome ingichts into human bshaviour in the face of tha changs
are given to show vhy people behave as thay do - whan and how
and vwhy they accept or reject attempts at persuation. Dr.Perlo
comments on various dramatic exampleg of resistance ¢0 changs,
rejection, distertion, and avoidance, and points out that
thase must be anticipated and corrected by the manager through
effective communication, Importance of commihicating
effectively has been emphasised.

35, PEOPLE OF KOLEVU
lomm  Coloured English 1000 ft. « 28 minutes

Producer/Distributor: Cuna, World Council of ¢rz=dit Udeng,
1617 sghermon Venue, Madilson, Wiscongin 37301, Uus2,
price Us$ 220 approx,.

The f£ilm shows how credit unions brought ecconomic bettarment
to a Fijian viliage. Tts message is that cradit unions can
help any people, any place in the world,

!

36, FLAMBEAU STORY
J6mm Coloursd Engiish 800 f+. 20 minutes

producer/Digtributor: Dairy Land Cooperative, P.0.Bux 855,
Lacrosgsse, Wiscongin 54601, USA, pricz not aveilable

Briefly the f£film depicts the state of the Flarbasau river
before the hydro dam was built. It depicts the general
eqnomy of the area before the advent of elactrification of
rural areas, depicts some of the construction work on the
hydro project. The film shows the recreatrional, aconomic
and socilal benafits that have come cut of the venture.
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37. AGRICULTURAL COOPERATION IN JAPAN -
ORGANISATION AND FUNCTIONS

lémm Coloured English 1100 ft. 30 minutes

Producer/Distributor: Central Union of Zgricultural
Cooperatives, 8-3-~i-chome, Otemachi, cChiyoda~ku, Tokyo, Japan
price not availlable

The £ilm discusses the organisation and functions df the
agricultural cooparative movement in Japan. The pogition of a
cooperativa society in a village is extremely important
because it turns out to be a hub of all economic and gocial
activities for the people of the area. It shows how farm
plans of farmer-inenbers are worked and how important they are
in agricultural production. It discusses the role of primary
societieg, prefectural organigations and the national level
federations in the development of agriculture. Farm guidance
activities of primary agricultural gocieties are also
introduced for the benefit of others. The creation and function-
ing of joint ventures like collective harvesting, group work,
commodities groups are illustrated. Housewives, young boys
and girls are also coverced by the activ1t1es of cooperative
socicties.

38, THE RISING TIDE
lé6mm B & W English 1000 ft. 30 minuter

Producer/Distributor: National Film Board of canada, Canada,
price not available

It is a3 story of the development of cooperatives in the
Maritime Provinces of Canada. The idea of cooperative movement
was planted among the fishermen of the arsa by leading
cooperators. The ildea was accepted by the fishermen who were
being exploited by middlemen and who had to wndergo a lot of
sufferings at the hands of the middlemen and naturz plus the
inadequate facilities available to them for doing a good job.
Cooperative idea changed the face of the area and the lot of the
fishe;men, It 1s a beautiful success story.

\
39. ' THE FISHERMEN

Jébmm B & W Hindi 1000 f+. 30 minutes
Producer/Distributor: National Education & Information Films
Ltd., National Housc, Apollo Bunder, Bombay - 400 039,

price not available

The film has bzen produced by the Reoserve Bank of India uhder
the Ccolombo Plan.
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The film deals with the problems of fishermen and degcribes the
activities of two fishermen’'s cooperatives - one in ¥est Bengal
and the other in Kerala. The fishermen cooperative on Padma
river in Bengal succeeds in its efforts and busihess. The
results are encouraging., The story then moves o Kerzla where
it tries to infusz the spirit of cooper: tion among the
individual fishermen through the medium of local leaders. The
community gets organised and a cooperative sociaety is formed.
Throuch the assistance from the govarnment, the society is able
t0 acquire mechanised beoats for fishing and nylon nets., This
brings in good catch and conssquently a good businegs and above
all confidence among the members. Even those who tried to sabotage
the efforts of the socisty get influenced and became members of
the society. They work together, in cooperation, to¢ prosper.

40, BANKING FOR COOPERATIVES
lé6mm B&wW Hindi 1000 ftr. 30 minutas

Producer/Distributor: National Education & Information

Filmg Ltd., National House, Apollo Bunder, Bombay-400 0392,
price not avdilable.

The f£ilm has been produced by the Reserve Bank of India under
the Colonko Plan.

The f£ilm explaing the banking structure within the Indian
cooperative movement. The Central cooperative banks can help
farmaersg if they become mambers of cooperatives. The primary
societies affiliate themgelves with the contral cooperative banks
and thege ars in turn the menbarg of the gtate cooperative banks.
The £ilm tries to =xplain as to how the money flows from thc apex
bank to the central cooperative banks and then t¢ the »nrimary
societies and then finally to the individual farmers. The story
lays an emphasis on the circulation of money. The loan extended
by the bank must be used in productive purposes by the farmers
and it must be paid back in time with interest so that it could.
e made available to the farmers again and in time., The film
also deals with the linking of marketing with credit.

41, SOMETHING FOR OURSELVES
lémm B & W English 1000 ft. 30 minutes

Producer/Distributor: Hari S. Dass Gupta Filmg, Bombay
price not available

The f£ilm deals with the success story of a cooperative gociety in
Kopergaon village in Maharashtra State of India, which was able

to erect a cooperative sugar factory for itself. It describeg. how
the village sugarcane growers get together, They would not have
done so had they not been faced with the situation under which
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their gur - jaggery - could not fetch the right price in the
market . The market was controlled by private traders who had
their own methods of buying such items from the village

farmers. They had therefore no choice l'ut to get together. The
farars decided to have a sugar factory of their own. The local
leadership worked hard and after some initial difficulties won
the confidence of the growers and explained to them the eccnomics
of the whole scheme. The factory came up and fine sugar was
produced by the factory from the sugarcane grown by the famcrs in
the area. The film also shows the genheral body meeting of the
cooperative sugar factory. i

42, THE WEAVERS
16mm B &W English 1000 ft. 30 minutes
Producer/Distributor : Wational Education and Information Films

Ltd., Mational House, Apollo Bundcr, Boibay -400 03°
price not availabla.

Tha £ilm has been produced by the Central Ccommittce for Cconerative

Training of the Regerve Bank of India under the Colombo Plan,

This is a story of weavers in sSouth India. Because of the
problems faced by the individual weavers in getting the right
price for their produce and labour, they have tc be under the
obligation of middleinen or master weaversg, who invariably axploits
these individuals. 2 comparison has been made in +the film of an
individual weaver with that of anothar who is a manber of a
weavcrs cooperative society. The individual worker has congtantly
to be under the influence and obligation of the private trader
who also keeps him in debt on ohe pretext or the other.-

His friend, who is a member of a cooperative society, introduces
him to the cooperative, itg production and pricses, When brought
in contact with reality, this sccond individual weaver thinks over
and finally decides on joining a cooperative society. But the
aster weaver has his own dessigns. The film dealg with a social
problem at a different level and it succeeds in highlighting the
need of getting together particularly for those who are working
in isolation and on their own,

£3 ' THE WORKERS
16mm B & W English 1000 ft. 30 minutes

Producer/Distributor : National Education and Information Films
Ltd., National House, Apollo Bunder, Bombay-400 0392
price not available

This f£film has been produced by the Regerve Bank of India
under the Colombo Plan,

Jminu
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Thig is a story of congtriuction workers who were employed

by a contractor. The contracdtor exploits the masong and
labourers in various ways. They were constantly under the
obligation of the contfactor and their employment was also

not guaranteed, The contractor abruptly terminates their
services and the labourers are renderzd jobless. The film

then brings in an ex-serviceman who himself got interxrested in

the cooperative movement and he in tum organised the labour

and helped them to orgahise a cooperative society for
construction workers. The society now is asble to work independen
tly. It got government congtruction contracts and the work

was done nicely and in time. This encouraged +the memberg: and
the leadership. The society gets more work and thus it was

able to have more imolements and othar tools. The contractor
and the society relationship has also bezn ghown. Because of the
good work done by the gociety and the patronage that it

received from the govarnment, the contractor gradually suffered
in business and he therefore playad a game of getting the
implements of the society stolen. 7The society, however, succeeds
in its work. ’

44. LAND MORTGAGE BANKING
l1Smm B &w English 850 f£t. 20 minutes

Produce:/D;stributor: Ama Private Ltd., Bombay,
price not availablae

The film has been produced by the Reserve Bank of India under
the cCclonbo vlan.

The film explains the structure of land mortgage banks in India.
A number of illustrations have been cited for an casy under-
standing. Thesa institutions have played a very vital role in
helping the Indian farmers. They took a proper shapz within the
Indian Cocperative Movement in the early 1920s and since then
many farmers have obtainad assistahce from them and saved them-
selves from the clutches of money lenders. The £film explaing

in detail the actual functioning of the bank, proccdures to be
adopted, forms and regipters used in the process. Thase banks
provide money, assistance to the farmers in purchasging implements
and ehable them to obtain agricultural inputs.
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NEW _ARRIVALS -~ 198081

THEORY X AND THEORY Y PART-I (DESCRIPTION)
& :
THEORY ‘X AND THEORY Y PART -II (APPLICATION)
16mm Ccoloured Fngligh 900 ft.each 25 minutgs cach

- Producer/Distributor : BNA Films, Guild sound & Vision Lid.,
Training & Education Division, 85.-129 Oundle Road, Raic.rborough
pE 2 9PYy England, price £331/- each approx. )

In his many experiehces as management congultant the late
. Douglas McGregor saw the emergehce Of two basic sa2ts of
- assumptions about human nhature which character;sed mahagement
style.  For conveniehee, he labelled these sets of assuwuptions
YTheory X and Theory Y". 1In this iwo-part.film; Warren Bennig,
- Richard Backhatd and John Paul Jones, former associates of
McGregor and management expoerts in their own right, interpret
and explain the £inds of Douglas MeGregor. carcling McGregor
who had worked closely with her husband in hig professional
-endeavour, participated as an advisor in t¢he production of the
films.- As Warren Bennig points out, thc +two theories arz in
essence, statements of how one person’g influence on ancther
parson’s behaviour 1s believed to take place. Theory X - a
way of looking at human capacities which regards them as
potentially static, unimprovable anc not very imoressive,
Theory Y - an ultimate faith in man’ potentlalities for -growth
and development through learning, and a belief thatr human
nature responds to the challenge of a responsible, satisfying

job.
The f£ilm ig useful for all levelo of managehment persomel.

v

47 MANAGEMENT BY PARTICIPATION
‘lémm coloured  Engligh 1080 ft. 30 minutes

Producen/nistributor ¢ BNA Filmg, Guild Sound & Vision Ltd.,
Training & Education Divigion, 85.-129 Oundle Road, Petefborough

PE 2 9PY, England, price £390 approx.

Three case Studles illustrate how a company approached a change-
over to new procedures and the varying degraes of success.
Employees were divided into three groups: ohe group wag treated
autocratically; the second group elected delegates tO. meet with
management to discuss ways of chahging methods: the third group
met with management to plan the changeover. The £iim highlighes
change in supervisors and employees’ attirudes through ﬁ
participative approach.
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48, MANAGEMENT OF HUMAMN ASSETS

16mm Coloured Engligh 900 ft. 25 minutes

Produce:/Distributor 2 BNA Filmg, Guild sound & Vigion Lid.,
Training & Education Division, 85-129, ‘Oundle Road, Psterboroudgh
PE 2 9pY, England, price £367/~ approx.

Dr. Rensis Likert explainsg his method of rating an organisation
on a four point scale. The scale runs from System 1 -~ an
arbitrary, coercive, highly authoritatian manageinent style
through to System 4 at the opposite and of the scale. Research
has shown that the more closely an organisation's management
style approximates System 4, the more likely it is to have a
record of sustained high productivity, good lakour relations
and high profitability. A dramatised sequence makes the point
that when an organisation is faced with the heed to conserve
cash the most common reaction is to more back towards System 1,
But an organisation’s human agsets -~ the skills, experience, ‘
loyalty and know-~how of its employees =~ can be go badly damaged
by ingensitive cost « cutting that more cash on the balance
sheet may actually mean that the organisation is less capable
or operating efficiently than it was before. v

The £ilm is useful for middle and senior level management
personnel.

49. COMMON SENgE MOTIVATION
lémm Coloured Engl ish 164.59 mts. 30 minutes

Producer/Digtributor: BNA Filmg, Guild gound & Vision Lid.,
Training & Education Division, 85-12% Oundle Road, Peterborouch
PE 2 SPY, England, price not available,

The f£ilm is about how +0 motivate people atr work. Brain, the
key character, is manhager of a small and efficient company
department. He is a good manager but he has a problem with one
of his staff, David Rees. David Rees ig not interested in work.
Brian’s all attempts +o make David work harder have failed. He
has tried reminding him of the good salary he is paid; the good
working conditions he has; he has threatened and shouted, all
+0 no avail. Finally, Brian secks advice from his own bosgs.

His boss listens and says solution is obvious if only Brian
could gee it. The problem, David’s lack of motivation, ig clear,
the solution, lies in Brain’s managemeant of David. rhe boss
asks Brian tO analyse what it is about hig own job which gives
him satisfaction. - The'bogs then helps Brian to construct a
check-list of ways in which Brian can use his managerial gkills
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to provide opportunities for David o achieve his goals, thereby
giving him the motivation to work. Brian puts what he has learned
into practice and although the process with gomeone like David
Rees take time, eventually Brian seaes the results he has been
looking for.

The f£ilm is useful for all level of management pargennel.

50. INSTRUCTIONAL TRECHNIQUE (PART -~I) - AN IMTRODUCTION
16mm Coloured English SO mtsg. 15 minutes

pProducer/Distributor: Training Folms International Litd., St. Mary’'s
street, Whitchurch, Shropshire, England, price Rs.5,230/~ approx.

Designed to prepare the audience for the films on gpecific
techniques which follow. Five good instructors are working well
at different classroom lesson using model and chalkboard and
overhead projector, workshop demonstration, workshop practice,
role-playing exercises using video equipment. Success doesn’t
happen by accident ~ and yet cach instructor given a smooth and
apparently effortless performance. But what would have happened
if these instructors had neglected their preparation and/or
technique? The film shows+that 'what the learner secs is only the
tip of the iceberg - the rest is planning, preparation and
presentation,

51. INSTRUCTIONAL TECHNIQUE (PART-II) - PLANNING
16mm coloured  English 99 mts. 15 minutes

Producer/Distributor : Training Films International Ltd., St. Mery’s
Strect, Whitchurch, shropshire, England, price Rs.3,600/~ approx.

This £film helps to define the strategy that the good instructor will
use, The key in planning is +o know your subject, know your
leamers and know your objective. These factors must be considered
carefully and the ingtructor must know what he or she exXpects as

& sign of success.
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52. INSTRUCTIONAL TECHNIQUE (PART-III) -~ _PREPARATION
1l6mm Coloured English 93 mtse. 15 minutes

Producer/Distributor: Training Films Interna:ional Ltd.,
St. Mary’s street, Whitchurch, shropshire, England,
price Rs.3,600/~ approx.

The film shows hew tO organise the lesson legically into
those topics which are MAIN POINTS and thogse which support
the main pointg. How should each point be put over? should
it be explained, demonstrated practised or discussed? What
aids are required? What is the lesson plan?

53. INSTRUCTIONAL TECHNIQUE (PART-IV) —-PRESENTATION
16mm  Colourad Engligh 99 mts. 15 minutes

Producer/Distributor: Training Films Intermational Ltd.,
St. Mary’s Street, Whitchurch, shropshire, England,
price Rs.3,600/- approx.

The film gtresses style in presentation : the importance of
personal appearance and bearing good manners, answering .
questions. There 1s also technique in presénting the lesson -
the need for a proper introduction, using the aids effectively,
question and answer technique, timing and summary.

54, THE STRENGTH OF WOMEN - A COOPERATIVE
PROJECT IN SRI LANKA

l6émm  Coloured English 266 mts. 24 minutes

Prcducer/Distributor: Kooperativa Forbundet, Film Division,
S-104 65 stockholm, sweden, price not available

The film is a documentary on the work don& by the Consumer
Bducation Project for Women in Sri Lanka sponsored by the
swedish Cooperative Centre, the National Cooperative Council of
8ri Lanka and the International Cooperative Allilance. It deals
with various aspects of work done to motivate women into greater
participatbn in the activities of the cooperative. gsome of the
methods used to motivate are depicted in the film, chief among
which are ingtructions to the women in r2gaxrd to nutrition
(Food pyramid) and family health, the creation of pressure
groups to improve the quality of ssrvice in the cooperatives.
The assistance to membars to improve their income-genherating
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activities and the agsistance to the women to improve their

living conditions by instructiong in improvement of kitchens,
etc. have also besn showm.

55. THE OVERHEAD PRCIECTCR
16mm Colourad English 274432 Idcs. 25 minutes

Producer/Distributor: The British Council, printing and
publishing Department, 65 Davies Street, Londom, Wl, BEngland,
price Us$ 400/~ approx.

This £ilm surveys effective ways of using the Overhead
projector (OHP). It encourages the viewer to adapt these ideas
to suit his own needs. A variety of technigues are demonstrated
by a pioneer of CHP usage, Mr. ILon Powell., In a clagsroom, with
adults under instruction, he takes viewers throucgh a presehta-
tion of some of his work as he explains the undexlying principles
of sach technique., He ghows the use of colour as a means of
focussing attention or emphasising relationships and of overlays
to buildup a complex picture at a speed at which his audichce
can absorb and digest each parcel of information. Movement is
introduced through mechanical devices, including a simple
ripple~tank. These are all methods that can help in a wide
range of situationg from gcientific and engineering communica-
tions to teaching and public speaking.

The £ilm visits an agricultural training college in gouthern
England to show the practical applications of .these methods and
to emphasise the need to make the visuals .. relate closely
to the practical work which the students will undertake.

Another very effective, but totally different, educational

use is shown in the final section, The children of a primary
school produce and ,present on an OHP a dramatisation of Captain
scott s Las Voyage’ which they have written themsslves.

56. AN IDEA FOR MILLIOHS
\
l16mm Coloured English 330 meters 35 minutes

Producer/Distributors: Kooperative Forbundent, Film Distribution,
Fack 15200, s-104 65 gstockholm, Sweden, price sw.kr. 4,100/=
2ppProx.

The film shows how Swedisgh Consumer Cooperative is functioning
now-a-days. It also provides some background +o the coopaerative
development and depicts something about nature .3 in Sweden,
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The democratic structure, international comnections, staff
and merbers’ education, goods digtribution, manufacture

of morohandise, buying activities and testing of goods under-
taken by the congumer cooperative movement in Sweden are
included in +he film. The assistance activities of the
Swadish Cooperative Centre (SCC) are also mshtioned.

57, TELL MY WIFE I WON‘T BE HOME FOR DINMNER
16mm Colourad mnglish 1152 fto 35 minutes

Producers/Distributors: Managemen: Training Ltd., Woodston
House, Oundle Road, Petesrborough, Combs, PEZ2 992, Ingland,
price & 478/~ approx.

This film is a portraval of gross mis-managemsnt of tims in
industrial or commercial situations. It contains three
huymorQus.casge §gu§1e§, each demonstrating a vn variety of
common higusds of timc.

John Marshall i1s a personnel manager in a toy games manufac-—
turing firm who, by his over-ruling attitude, interference, and
lack of planning, wastes his own time and that of his
subordinates. Frank Ho8dinotf is a distribution manager in a
trangport firm. He tries to provide all thihgs to all people
and thus fails to act of achieve priorities. In contrast, his
secretary Marjle in fact does most of his work. ghirely
Waterg is a marketing manager in a confectionery company. Her
over attentilon to detail and petty planning prevents her from
producing resultse. '

These three characters cach confers their time mig-
management gins to a "confegsor" who draws out the positive
rraining points of good time management for all levels of stafi.

The f£ilm is suitable for training of middle and senior level
managers in large-sized cooperatives. It can be uged more
effeggively with the help of the Leaders Guide which accompanieg
+he M.

58. AGRICULTURAL COOPERATIVES "“BHOO VIKASH

16mm coloured English 900 ft. 25 ninuteg
Péoducers/Distributorss Karnataka Cooperative Film Federation,
32, Race Course Road, Bangalore-560001, India

price Rs.4,000/- approx.

The £ilm depicts the various kinds of loans and other services
provided by the Land Bank (cooperative Land Development Bank)
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of Karnataka sState in India. 1In 1980 t+he Bank celebrated

its Golden Jubilee at Bangalore which was attehded by

Dr. S.K. Saxena, then Director of the International Cooperative
Alliance and other dignitariss. Focussing on the services of
the Land Bank the film shows how farmer members are using the
loans for improving thelr land and increasing productivity
through mechanised farming and irrigation, The farraers get
loans and other assistance for investment in various kindg of
agriculitural occupations such as, cattle roaring, dairying,
sheep roaring, poultry farming, sericulture, horticuliure,
cultivation of coconut, arocanuts, coffee, tca, cocoa and
exotic spices. Bank hag helped in organising dairy and other
cooperatives in rural arcas and provided spscial assistance to
economically very poor population of the state, viz. small
Famers, Scheduled Castes and Tribes. The Land Bank is
receiving help from the World Bank for its varilous development
SChemeS-

59, A SYSTEMET (A SYSTEM)
16mm coloured Engl ish 175 meters 16 minutds

Produced by the Folms Division of KF, Stockholm.

The sSwedish consumer cooperatives are the strongest in
Scandinavia and the DCMJS consumer cocperative stores are the
best run., The clientale of cohsumer coopcrative stores is
steadlly increasing. The services provided by these stores

are the most efficient. The needs and tastes of the Swadish
customers are congtantly watched and inncovations are introduced
in the layout and design of consumer stores.

The Architeet Division of XF -~ the Swedish Cooparative
Union and ¥holesale SOClety ~ has developed a system which
provides readymade equipment and guidahce t0 conNsumer stores
by way of material, layout assistance, and construction of
internal arrangement of a Shop. The emphagis is on self-~
service countaers and areas in a cooperative store. The
Desighers have developed manuals and plang according to which
display racks, display windows, fixtures, lighting etc. can
be easily asscmpled and erccted in a short time without
damaging the walls, without using nallsg, and without making
any alteraticns in the building. The system is completely
knocked-down system. Alterations can be made quickly.
The Architegi Division (KFAI) is providing consultancy
services tO consumer stores on the New gystem (A SYSTRMET)
developed by the Division to ehsure a better display and to
provide greater ccomfort and facilities to the customers.
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60. VARUUPPLAGGNING (STOCK PLANNING)
l6mm Coloured English 148 meters 13.5 minutes

Produced by the Films Division of KF, stockholm

In the swedish retail market the rolé of consumer cooparative
departmental stores is very significant. A very large number
of swedish customers patronige DOMUS cooperative congsuner
stores, the principal reasch being that the stords are well
organised, goods are well displayed and prices are prominently
marked. A great attenticn is paid by the DOMUS to prmv1dﬁ

an efficient service to the customerse.

Special emphasis is laid on designining of display racks,
placement of goods and handling of customers. THe Architect
Division of the KF has beenh constantly making research and
innovations in product display. 'The film ghows the technhiques
of display of nerchandise and use of simple equipment +0 create
a good display environment. Product information is provided

igsg a?gngfngEY p?éb%?éda’esBESEEfIXc k%%1e51¥o%“8&§¥1ay of

various items e.g. textiles. kitchenware, tools, etc. are
readily available.



FS.01
¥Fg8.02
Fs.03
FS.04
Fs$.05
Fs.06
FsS.07
Fs.08
F8.09
FsS.1l0
Fs.llt
Fsal2

Fs.l3

27

PART~II

FILMS-STRIPS ON ERATION

COOPERATIVE HOUSING SOCIETIRES

"B & W62 Prames English

LAND MORTGAGE BANKING
B&W 49 Frames English

STATE BANK OF INDIA RURAL CREDIT
B &W 54 Frames BEnglish

COOPERATIVE FZ‘J\IMBQG SOCIETIES
B &W 71 Frames English

FOREST LABOUR COOPERATIVE SOCIETIES
B &W 68 Frames English

COOPERATIVE FINANCING AND MARKETING OF ORANGES .
B &W 69 Frameg English

COOPERATIVE FINANCING AND MARKETING OF POTATORES
B &W 62 Frames English

CONSUMER COOPERATIVE SOCIETIES
B &W 52 Frames English

ANNUAL GENERAL MEETING OF A COOPERATIVE SCOCIETY
B &W 44 Frames B&English

LABOUR CONTRACT COOPERATIVE SOCIETY
B &W 47 Frameg .Enhglish

AN AGRICULTURAL COOPERATIVE CREDIT SOCIETY
B &W 74 Frameg ,English

PRACTICES AFD PROCEDURES IN COOPERATIVE MARKETING
B &W 56 Frames English
REGULATED MARKETING WAREHOUSING AND MARKET

INTELLIGENCE
B &W 53 Frames BEngligh
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AGRICULTURAL LOANS
B &W 44 Frames English

COOPERATIVES IN HANDICRAFTS
B &W 41 Frames English

HANDLOOM COOPERATIVES
B &W 44 Frames English

BANKING SERVICES WHICH A COOP BANK COULD RENDER
B &W 51 Framerg BEnglish

THE ROLE OF RESERVE BANK OF INDIA IN RURAL CREDIT

B &W 74 Frameg English

ORGANISATION OF A MILK PRODUCERS COOPERATIVE SOCIETY -
B &W 52 Framg knglish

PRIMARY CCIR COOPERATIVE SOCIETY
B & W 42 Frames English

THE RAINBOW FLAG (The Cooperative Flag)
¢colouwr 15 Frames English

VAR GARD (The Swedish ConsuymerstCooperative
college)

Colour 53 Frameg sSwedish

THE FRIEND3 INDEnC
Colour 22 rames Engli:h

RAKARE VARDAG (satisfying Everyday)
Colour 31 Frames sSwedigh

WHAT IS A COOPERATIVE SOCIETY
B &W 26 Frame Marathi

CREDIT UNIONg (What They Are)
Colour 230 Frames Eaglish

CCOPERATION IN THE USSR
B&W 60 Frames Russian

CCOPERATIVE MOVEMENT IN INDIA (in Cartoons)

"B &W 44 Frames English
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STUDY CIRCLE (PART - I)
Colour 25 Frameg (only viguals)

STUDY CIRCLE (PART -II)
Colour 26 Frameg (only visuals)

SUPER BAZAR
B & W 32 Frames English

STORY OF A SCHOOL COOPERATIVE
Coloured 20 Frames (only visuals)

GERMINATION PROCESS
B &W 28 Frames dJapanese

WHAT IS YOUR COOPERATIVE RBFFORT
coloured 34 Frames Norwegian

COOPERATIVES IN CZECHOSLOVAKIA (PART -I)
coloured 31 Frames English

COOPERATIVES IN CZECHOSLOVAKIA (PART-IT)
Coloured 31 Frames English

CONSUMER COOPERATIVES IN CZECHOSIOVAKIA (PART-I)
Coloured 30 Frames English

CONSUMER COOPERATIVES IN CZECHOSLOVAKIA (PART-II)
coloured 30 Frames English

ZEMEDELCY ZITRXKA SKINI DIAFILM
B & W 42 Frames English

PROCHA ZKA PRAHA

Coloured 16 Frames BEnglisn
CESKOSLVENSKA SOCIALISTCKR!REPUBLIKA
coloured 39 Frames English“

COOPERATION TN MULT NOOR
Coloured 45 Frames BEnglish

RIGHTSs AND DUTIES OF M.F.C.S. MEMBERS
coloured 26 Frames English

MARKETING OF QIR YARN AND COIR MANUFACTURES
B &W 48 PFrames Engligh
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PART - IIT
IDE ON OPERATION

SL.01 WOMEN AND COOPERATION (in Gujarat State of India)
coloured 19 slides

sL.C2 MILK PRODUCTION AND COOPERATION
(in Gujarar state of India)

Coloured 19 glides

sL.03 FOLLOW-UP SEMINAR (in Malaysia)
coloured 35 glides

sL.04 STUDY CIRCLEsS (in Malaysia)
Ccolourad@ 36 glides

sL.05 SUPER BAZAR (in Delhi)
B&W 33 slides

sL.06 ICA BUILDING (in Mew Delhi -~ (description)
Coloured 34 slides )

sL.07 ICA ACTIVITIES
: coloured 28 glides

sL.08 CENTRAL FEDERATION OF FISHERIES
COOPERATIVES (in Korea)

Coloured 75 slides

SL.09 INDORE PROJECT
Coloured 37 slides

sL.10 KF SET (Test Kitchen) -
Coloured 29 gslides

sL.1l1l A FULL MOON IN A DARX NIGHT -~(description)
coloured 69 glides

sL.12 INTRODUCTION ORGANISATION -~ AMD ACTIVITIES
Japanese Agricultural Cooperative Movement in Japan.
coloured 80 glides
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&L.13 YOUTH AND COOPERATIVES ‘(in: Philippines)
Coloured 98 glides

sL.1l4 THE RAINBOW FLAG (produced by gh itole Brothers)
Coloured 17 .slides

sL.15 AGRICULTURAL COOPERATIVE
(Tuniér collegs Central Traihing Institute of NACF)
Coloured 80 slides

sL.l6 CENTRAL FEDERATION OF FIsSHERId&s
‘COOPERATIVES (in Korea)
coloured 75 slides

A

st..17 SHOP DISPLAY .{ig the science of prmsenting)
Coloured 83 glides .

sL.18 YOUTH AND FAMILY PLANNING (in Philippines)(description)
coloured 19 slidas

sL.19 STRONG AND HEALTHY MOHTERS AND
CHILDREN HEALTH (description)
.Coloured 20 slides

SL .20 FAMILY PLANNING AND MATERIAL AND CHILD
HEALTH - (with written commentary)
Coloured 19 slides

SL.21 PARTNERS IN CHANGE
| Colourad 40 slides

)

SL.22 MARKETING
wmred 46 glides
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" PART - IV

COOPERATIVE EDUCATION MATERINLS ADVESORY
SERVICE (CEMAgG), NEW DELHI UNIT

l. Natiohal cooperative organisations, state level
cooperative organisations and tha cooperative training colleges
in India are eligible for utilising the CEMAs Film Library
Servicee.

2e Requests for films should be made by the hHead of the
institution concermed to the Joint Director (Education), IGA
Regional Office & Education Centra for south-East Nsia, New
Delhi, at least one month bafores the date of scroehing of the
film, giving the following information:

i. Name of the film required (indicate the £ilm number)
ii. Language of the £ilm
iii. PuEPOSe of obtaining the film
iv. Actual date. .of screening of the film .
(Use the enclosed preforma for requesting for films).
3. Only one film ghall be loaned out at any one time,,
A subsequent film shall be issued only after the return of the
flim already issued. '

4, The f£ilm shall be loaned out for a period of 15 days
only. Ordinarily no extension of period or retention of the
film shall be allowed, unless a special permission of the Joint
Director (Education) ig obtained in writing.

5. The user shall be responsible for the safe custody of
the film. In the case of the loss of the film and inability to
return the f£ilm, the usef shall be required to pay +wice the
cost of the film.
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6. The ICA ROEC shall be glad to forward the f£ilm t+o the
user under registered insured post parcel at its own cost. The
user shall be accordingly expected to return the film by hand
or undar insured registered post parczl at his own cost.

7e The user shall engure that ths film is screehed by
a qualifled projectionist.

8. The user shall inform the Joint Director (Education) of
any damage to the film at the time of its return. In case the
film is damaged or found damaged, the ICA RO & EC would inform
the user and may ask for the repair charges or replacement of
the film itself.

S. The user shall ensure that a Screening Report is sent to
the Joint Director (Education) while returning the film on
proforma annexed hereto.

10. All correspondence related to the CEMAS Film Library
Service should be addressed to :

The Joint Director (Education)

CEMAS New Delhi Unit

International Cooperative Alliance
Regional Office & Education Centre for
south-East Asia,

Bonow House, 43 Friends Colony

New Delhi-110065,

(Telephone -~ 635123)

Nota k This is a special service which the Intermational
Cooperative Alliance Regional Office and Education
Centre for South-East Asla is making available to
cooperative organisations and'cooperative training
colleges in India under its Cooperative Education
Materials Advigory service., It is, therefore,
axpected that the users shall cooperate in making
the best possible use of this service and to extend
thelr cooperation. suggestions for improving the
Service are requested.
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PROFORMA FOR REQUESTING A FILM

The Joint Director (Education)
CEMAS New Delhi unit

International Cooperative Alliance
Bonow Housa, 43 Friends Colony
New Delhi ~ 110065

Dear Sir:
: Film Libr -Ragque for Film

1. We have carefully gone through the Rules goverﬁing
the operation of the CEMAS Film Library Service and wz hereby
agree to abide by them. We have also gone through the
Catalogua of filmg available at the Film Library.

2. Please arrange to supply the following f£ilm/film-strip
on loan bagis for being screened at our institution:

Title of the film H

Language of the film

00

To be screened on (date)

(1]

At (venue)

Purpose of screening

3. We undertake to return the f£ilm within 15 days from the
date of its receipt at our institution. We also undertake t+o
send you a Screening Report at the time of the returnh of the
film,

4. We shall return the film to the ICA/New Delhi under an
Insured registered post at our cost.

Thanking you,
Yours faithfully,

Ref.No.
Dates

signature & designation

Our postal address is given below
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CEMAS FILM LIBRARY SERVICE
SCREENING REPORT

(Important Noke : Please reaturh this report +o the Film
Library service with the f£ilm or immediately thercafter).

1. Name and address of the
organisation using the film

2. Title of the £ilm uged © e
3. Date of screening of the films

4. Place of screening & the f£ilms

5. Audience for whom screened
6. No. of persons present :
7. Type of audience s
8. Reaction of the audience towards the film (briefly):

9, Date on which the film is
returned to the Pilm L:lbrary/
CEMAS New Delhi

10. condition of the film at the -
time of its return to the library:  IN ORDER/DAMAGED

l1l. In case the film was damaged during
projec_ion, please indicate the extent of damaga:

Please suggest title of a good educational and cooperative
film which you might know and which you would like to have
for screening at your organisation:

Title 2
producer g _
Available from g

o

Approximate price

Date & Place Authorised signature
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 GEMAS FILM LIPRARY SERVICE

DO‘g AND DON‘Tg FOR HANILING FILMS

For a ketta2r show:

1.

2.

12.

13.

14,

Collect filmg and filmstrips to be used in a programme
well in advance of the showing.

Ingpect each roll of film before projecting. Broken
sprockats and weak splices must be repaired for a smooth

" showing. .

Inspect projector and clean all visikle moving marts
before and after the showing., Clean the film channel and
the gate, particularly before each loading.

Engure that the place of showing can bée gufficiently
darkened for brighter image on the screen,

Xeep your screen spotlessly clean. For an outdoor
gshowing, screen and its supports must be firmly fastened.

Always TEST projection before showing,.
Keep projector oilwells topped up.

Do not unroll film on the floor. It picks up dust and
which eventually ruing the film and the projector.

Do not oil prints.
Do no+ put finger on any film surfage ihat hags image.

Keep the film away from water and heat, they will ruin
the film beyond repair.

Replace the film and filmstrip into its original container
inmediately after the showing to save it f£rom dust, dirt
and scratches.

Always rewind the film on its original spool before
recturning it to the library.

Please enhgure that you inform the Library of
any damage +o +he film.

YOUR COOPERATICN I SOLICITED 7TC MAKE THIS SERVICE
I SUCCESS. YOUR SUGGESTIONS ARE MOST WELCOME,

762/ %/ 1984



