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The presentatlon on the following pages 18 a digest 0r the
proceedings of a conference on Cooperative Press and Publlclty .
organized by the ICA Bducation Centre from October 23rd %o November
2nd,1961¢ The conference 'was held in New Delhi and was attended
by 24 cooperators from Burma, Ceylon, India, Japan, Malaya, Nepal,
Pekistan and Singapore, The majority of the participants were
actlvely concerned with questions related to press-and publicity

.work in their respective movements., The programme of the conference
and the name s of laeeturers and partlcipants appear in Appendix I..

'Introduotlon

Like gll popular movements, the Cooperative Movement must
develop effective media for communicating its ideas gnd programmes
to the members and non-members in order to inf luence their-attitudes
toward the Movement and enhance their knowledge of its working.

Cooperative Movements all over the world therefore regard press
and public ity worK as a subject of major importance, In some instances,
cooperative press and publicity have emerged as legders in the field
of.- journalism and book-publishing, Thus, in several European countrles,
the Cooperative Movements malntain press organs with a very widsg :
circulation and publicshing houses whose activities extend far beyond
the publication of strictly cooperdtive material, In some of these
- -countries, the Cooperative Movemerit has also become known as g ledding
" publisher of fiction and literature for youth and children. A1l these
- activities, howevexr, are undertaken because in different ways, they
express the Cooperative idea and the programme of the Cooperative

Movement and. are powerful instruments in shaping public. opinion towards
the Cooperatlve Movement : . :

In most of the developing OOOperatlve Movements of SouthéEast
Asia, press- and publicity work has not received nearly the same
degree of attention, With the exception 6f Japan, none of the Movements
have been able to organize press and-publicity activities which
.reach the broad layers of their own membérship, and even less, the
pOpulatlon as a whole. For thé most part, the publlclty woTk whloh
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is undertaken is chiefly the responsibility of the departments of the
Governments concerned with the development of Cooperatidn, The lacdk

of own sources of finance and of trained personnel and %he conseguent
dependence of many of the Movements on Government asdistance’ in various:
forms at least partly explain why cooperative public ity -is 'still by and
large neglected., The ébsence of strong Cooperative Unions might be - '
another reason, buty on the other hand, *¢ooperative press and publicity
must certainly be regarded &g one 'of the means by which a strengthening
of such cooperative Vodies can be achieved., "~ -

It must be added, however, that the-need. fdr developing effective
press and public ity orgars is being increasingly recognized in the
Region., .Evidence of this is to be found in the growing number of
cooperative journals and in the increasing use that is being made of
diffeyent forms of communication aids, espegially. audio-visuals. In
many . .parts of the Region, efforts are also beliig made to make better
use of the daily press and the radio.to spread the cooperative- idea.

. /Phé. attenpts to~establish arstreng cooperative, press.and other,,
forins’ of  publicdity: in.the Region.have.to b€ made~in.ithe face {6f mény
obstaéles. which are-extraneous to-the Movement -itself, Chiefvameng |
these is cdertainly. the very low literacy level in many of ‘the:Sputhy
East Asian countries, as & result of which it :is:. oftten necéessary; to,
rely upon communicatiop media which do not ‘presuppose the ability. of
the andience to read and write. R

o o - S 3T . . R
' “The "audiences" of (ooperative Publicity. = | A

) AS already mentioned, coopergtive publiclty activities aim at
“commnlcating cooperative idess and progremmes to thé members ‘of the
S.Moverent, interpreting them in such a fashion that the‘detive interest
““and. loyalty of the membsrs will ‘be sustained, Cooperative publicity
16 also designed- teo.-crepte favourable 'gttitudes emongst the general
..public towards the Movement in order to “increase its mémbershiyp add
%0 establish a social climate favourable to the growth of-the Movement

e .Even .a cursory-examination will revesl -that codperative public ity
if it is.t6 be efféctivée, must he produged with a2 vibw’%b“satiﬁfying
- people and groups of people with widely“differing.degrees of interest
iriithe Cooperative Movement. Two major zidiences to,whiéhVCOoperative ,
publicity i¢ directed have mlready heen indicated, 1.6 %he membershiy
b6f the Movement, and the géneral -publici Even within the membership
_.itself, however, people differ-greatly as regardsg .their interest in
“the Movement, and their knowledge of its zetivities. In déveloping
ﬁFcooperatiVe publicity programme this must be taken into account.
, The membership at large, cZhliot be expected to take ‘as spécialized an.
, ‘interest or to'participdterds’actively ag,those relatively few who -
~are willing to: serve thé-Mévement asg.members of managing.-committees
Vo elected, officesrbearers of sociefies.: These varying "interest-
levels" must be' 'refleoted in the press -end public ity organs of the
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Maoyement. To ‘this should be added that for its own efficient function-
ing the Cooperative Movemént needs ‘to develop communication channels
through which it can impart the knowledge and training required by

the lay leaders of cooperative societies.’

Translated into ‘ad-actual programme of cooperative publicity,
the existence of varying "interest-levels" necessitate a high degree
of content differentiation in the publicity organs of the Cooperative
Movement. This is also being done in many of the strong Cogperative
Movements. Separate press organs serve the membership as a whola,
elected officiels, employees and so on, Even if such a degree of
specialization is difficult to achieve in the circumstances under
which most of the South-East Asian Cooperative Movements now function,
much more can certainly be done to ensure that the journals published
cgentain interesting and readable material faor as many categories of
gidlences as possible,x '

In spite of the fact that a diversification of the contents is
desirable, there must of course always be a great deal of similarity
Yetween the different organs, in terms of their general approach to
dooperative publicity. Whatever the audience, cooperative publicity
Must always be built on a foundation of factual and honest material
%%pncerning the Movement!s activities and the problems with which it is
faced. - :

- It might be poirited out, in this ccntext, - that the Codperative
Movements in the planned economies of the developing countries some-
times face special problems. In almost all these countries, “the !
Movement relies, in varying degrees, on assistance and support from

the Govermment. The long-terin objective is .naturally for the Cooperative
Movement to grow inereasingly self-sufficient and independent. It 'is
only when such independence is achieved that the Movement's potential
as a democratic voluntary organization can be realized. To find ways
and means of serving this long-term objective is an obvious requirement
of the publicity work undertaken by Movements in the Region, In
comparison with the publiity work done in cooperatively advanced
countries, it is likely that the developing Movements will concentrate
more on the principles, ideas and potentialities of the MOvement;

in the well-established Movements it is inevitable that specialized
technical and economic aspects of the Movement's working assume

greater importance, '

When effectively presentéd, cooperative publicity can be one
of the most vital means of basic cooperative education for the large
cooperative membership in developing countries.

A Programme of Cooperative Journalism

Based on the overall objectives of cooperative publicity
mentioned above, it is possible to frame a programme of journalism
which can serve as a guide-line for developing editorial policies,
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of cooperat1Ve perlodlcals and other press organs. The following list,
although by no means complete, indicates. in broad terms the type of
contents to which the cooperative press might aspire. Cooperative
press organs should: .

voice the aspiratiorns of the Movement;

‘publicize the working of the agencies of
COOperatlve 8001etles,

debate the Movement's problems and serve as
a clearing house for disseminating cooperative
ideas and information;

serve as the cultural agvant guard -of the Movement
and be its voice in the general; cultural and social
-debate of the country; and .

be the vehicle for constructive crltlclsm W1th1n the'
Movement,'

Although, as already stated, most of the Cooperative Movements
of South-EFast Asia may find it difficult to develop a differentiated
programme of cooperative publicity with separate Journals for various
audiences, it may still be worth while o discuss briefly the different!
emphases in editorial policies which are desirable in order to direct
publicity activities effectively to the various groups of readers.

As regards publicity for the membership st large, the 'aim is of
course to develop the loyalty of the members to their cooperatlve
societlies and to interest as many of -them as possible in supporting
the Movement actively, It is anh elementary reguirement that. such
publicity should satisfactorily explain to the members their rightg”
and duties. The contents must be based on factual information, and
the members should also be given the views held by the ‘Movement's '
oppenenits, The answers of the Movement to outside criticism must be
presented in unequivocal and easily understandable terms.

Cooperation however is not merely a system of economic
enterprise. It is also, and equally importantly, a social and cultural
movement. The editors of member Journals have, therefore, a responsibi-
1lity which goes beyond the mere presentation of cooperative facts .
and flgure&, however attractively they may be able to do this. The
member journals gre glso the vehicles by which the Movement seeks to
raise the cultural awareness of its members.

Publicity material intended for elected functlonarieﬁ,Of
cooperative societies should of course be more thorough and detailed.
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Presumably, the elected functionaries possess at least a minimum

of knowledge of cooperative principles and prsctices. 1In public ity
organs .intended for them, one should find a thordugh debatd of ‘the -
problems fa01ng the Movement; and the solutions which it intends to
adopt. . It" 19 the task of these organs to provide material which
will make the ‘functionaries increasingly able to handle thelr
resPonsibllltles efflClently. . 0 ;

~ In trying to Teach the general publlL, publlclty workers must
be conscious of the need for attractive znd convincing presentations
of ‘the work prOgramme and the acliievements of the Movement, Frank end
open discuéstidrs of coopérative activities should be carrled on in
easily understandable terms. Factual information about the Movenm ent
and its plade’in ¥he bverall “economic Llife of thecountry should
be presented &0 a5 to attract new members and give the general. public
a p031t1ve impr68810n of the useful role played by the Cooperative
Movement, Naturally, the editors of such journals must be prepared
and gble to meet squarely wlatever gposition and criticism, the ‘
Movement encounters from Outside sources.

) Here it should agaln be emphasized that it is_ only when the

Cooperative Movement is in a position to face ‘its own. problems

and decide upon ,its course without having to lean ox outside bodies

for support that its activities in the field of publicity can be

developed 80 as to ‘serve the best interests of the Movement. There is,

therefore, in most of the South-East Asian countries ‘an urgent need

forx, members to lendimwe increased support to the publlcity effoxrts

of +the Cooperatlve Movement s, More subscribers need to be enllsted

and cooperatbive trading organizations to be persuaded to utilize the

cooperative press organs more extensively for advertising purposes.

In order to render the contents of the various cooperabive Jjowurnals

-moére up-to-date, it is also nécessary that the cooperative orgenizations

furnish them regularly with contrlbutions by experts on varlous

cooperative issues, . . :
To this might be added that the cooperatlve press will alyays

have to compete with a variety of other papers, magazines, and .

journals catering %o the same readers. The codperstive press. must

be given sufficient financial support to afford a level of presenta-

tion which is at leagst as attractive as that of its competitors.

Cooperative organizations, which are in a position to offer such |

support to the cooperative press, must be made to realize the .

importamt role the cooperative journals can play in the former ‘s own

growth; it is perhaps especially important to make them aware of

the constant need for constructive self-eriticism for which the

cooperative press is certalnly one of the most vital media .,



Cooperative Book-Publishing

There is wide scope for further development of cooperative
book-publishing within the Cooperstive Movemerts of the Region. In
comperison with the activities of the advanced Movements, the °
efforts made in the Region have been sporsdic and scattered, Again
with the exception of Japan, there is little evidence of systematic
efforts to establish cooperative book-publishing on a large scale.

This lack is especially felt as regards text books to be used
in the training and education progrzmmes of the Cooperative Movements
in South-East Asia. Although the Movements themselves are in the
best position to develop suitable teaching material for their own
purposes; the majority of text books published and used emanate from
various outside. agenclies, One reason for this is probably that :the
remuneragtions paid to writers of text books on Cooperation are not
very attractive, ' .

4 special problem in this connection is the great diversity of
languages in many of the South-East Asian countries, Purposeful
efforts are needed to find solutions which would overcome both the

financial difficulty and the linguistic problem.

It is one of the important tasks facing the National Cooperative
Unions (end, in the larger countries of the Region, the State and ‘
Regionel Coopergtive Unions) to establish agencies representing variou
interests in the.Movement for the production of suitable text beoks.
Such text books should of course attempt to.meet the specific require-
ments, for the various categories of personnel and members to: be.
trained by the Movement. Adequate text books for lower grades of
employees are particularly lacking. In view of the fact that training
and education to ensure the growth of lesdership within the Movement
is one of the most urgent needs, concerted efforts to find the necessar,
finance for this purpose must be made, Since, for quite some time to
come, the Movements will remain, in varying degree, dependent upon
Government financial assistance, this is perhaps one of the areas where
such assistance can be most effectively applied,

It will of course take time before;theuCooperative.Movements
of South-East Asiz are ready to embark upon more extensive progremmes
of bookw~publishing, involving publication .also of other than_pg;ely
cooperative literature. However, the possibility of.cp}laborat;ng
more closely with established cooperative book publishing houses
operated by the advanced Cooperative Movements might at least enable
the South-East Asian Movements to erigage themselves to some extent
in translation eand adaptation of suitable cooperative books from
foreign languages, ' i

The following might be mentioned as areas tc which the )
Cooperative Movements might-direct their attention when attempting
13
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to bulld up their book-publishing activities :

1. literature on cooperative érinciples and practices and on
specialised cooperative subjects,

2. text-books and other educational literature for the training
" and education of all types of employees in the Movement.

3, material on technical subjects or problems faélng the Movement
:(cooperative methods offarming, sales promotion, marketlng,
problems of retail distribution ete.)

L¢ literature of special interest to women and young people.

5; modern and claseical fiction to meet the literary needs of
the membershipi

Gooperative Publicity through Outside Channleg

A corollary to the publicity work done through the Movement “s own organs
is the cooperative material given out by outside channels such as the daily
press, the radio, and films. All of these media are being approached by the
Cooperative Movements in many countries although in varying degree and with
varying success. They are of special importance for the developing -
Movements, whose own efforts in the field ,of press and publicity ar’e still not
carried out on a suff101ently'large scale for the reasons mentioned above.

As regards the dail ess, it is necessary for the Movements to
develop more active interest 1n serving the papers with-up-to-date news and
faetual material concerning their activities. It is probably true to say
that the often deplored indifferenge cf the general press toward the
Gooperative Mcvement is at least partly due to the lack of activity
on the part of the Movement itself in making available useful and attractive.
publicity material. Cooperative workers must also increasingly apply
themselves to writing articles on cooperative subjectss Although vested
interests of the presssome times oppose giving publicity to the efforts of
the Movement,; this is likely to be less of a problem in many of the South
East Asim countrles, where the Cooperative Movement, at least in theory,
enjoys support from very wide segments of the populatlon. Where obstacles
of this kind do exist, it is necessary to make determined efforts to develop
better andclosser relations with the press, In this connectlon, local and
district newspapers are not the least important organs since they are always

in search of news of local importance.
i
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As in' the case of the Movement's own journals, greater interest
is needed on the part of the.various national cooperative organizations
in making cooperative expertise available to cooperative periodicals.
It is also likely that more can be done to enlist the services of
eminent writers on Cooperation, whose contributions can be made
available by the Movement to the general press,

It goes without saying that the problem of low literacy,
already mentioned, impairs the usefulness of tHe press a$ a medium
for cooperative publicity in the developing countries. By the same
token, however, the press reaches a seclect category of people in
those countries and it has therelore a greatly significant role to
play in the formation of articulate public opinion. -

_ With.regard to the utilization of- the radio, much remains to be
- done by the Cooperative Unions in the Region. Attempts should be
made to prepare and present suitable material for programmes on
Cooperation of such a quality as to make radio aguthorities in the
different countries more inclined to allot time to,the Cooperative
Movement, . If -scripts for radio dramas and features are agttractively
produced, the radio can undoubtedly hecome one of the most powerful
media ‘through which the Cooperative idea and the activities of the
Cooperative.Movements can be publicizedy: It is necessary for National’
and State.CoqQperative Unions to intensify their efforts in this
direction, .not least .because of the fact that the radio is one-
medium of communication which overcomes the very serious abstacle

. . J

of illiteracy., - s -

This advantage the radio shares with films, which are -of course
another exceedingly useful publicity medium., By and large, however,
extensive production of films is not within the present means of the
National and 8tate €Cooperative Unions in the 'Sopth-East Asian Region,
Film production is véry expensive and demands the services of highly
qualified professional people. Therefore, in spite of the fact that
films are most certainly recognited in the Region as a very effective
and useful means for cooperative education and publicity, they are
still not utilized to the extent desirable. A consequence of the heavy
expenses involved and the high level of skill demanded is also that
often the films produced suffer from too obvious a lack of quality.
There appears, however, to be wide scope for closer collaboration

between £he Cooperative Movements and Government publicity and
film-producing units. In most of tne countries, Govermment undertakes,
on an extensive basis, the production of documentary films on a
varjety of subjects relating to economical and social developments.
Wherever possible the National Cooperative Unions should attempt to
develop relations with such Government production agencies in order
to meet the need for effective film propaganda.

In this connection, the production of other visual aids to
communication might be mentioned, Increasing use is now being made

§
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of such means as film strips, slides, flannel-graphs, magret
boards, etc. These visual aids have a great scope for development
and contrary to films, they can be produced quite ihexpensively.
Undoubtedly, many of the Coopsrative Unicns of the Region can )
engage in a programme for developing such visuel aids on a large
scale, and do so within the resources now available to them,-
especially since these aids have the additional-advantage of
requiring quite simple and inexpensive arrangements for utilization
_in the field. In some of the Movements of the Region, plans are
now being made for taking up a systematic programme of develeping
visual aids; thus in the case of India, the National Cooperative
Union of India is going to establish a studio for the production
of visual aids.

Advertising and Public Relations

The- need and scope for cocperative advertising and public
relations have already been touched upon in the foregoing pages,
while discussing the ways in which the Cooperative Movement can
establish closer reslations for instance with the press, the radio,
Government film units, and so on., The object of cooperative
public relation activities is of course to create a favourable . .
social climate in which the Céoperative Movement can continue to °
grow and develop. The distinction between public relations and
advertising is not always easy to draw in the Cooperative Movemeht.
Cooperative advertising has two objectives, Firstly, it is #o help
sell the Cooperative products, hut, in addition, it is undertaken
as a means of M"selling" the Cooperative idea. This latter function
is closely akin to the Movément's public relation work; in fact, idea
advertising is often a necessary part of effective public relation
campaign. - .

Advertising has grown to occupy a very significant place in
modern society. It cannot be eliminated from economies with, at
least in principle, freedom of consumers' choice and continualy
changing consumption needs and patterns of production. Most
" Cooperative Movements function in economies of this type. They
have to operate in competition with other forms of enterprises, while
at the same time maintaining their own principles anhd objectives.
As a result, the Cooperative Movement accepts advertising both as
an instrument in its competitive struggle and as a means of
transmitting factual information of its activities to the public
at large. )

Advertiging is of particular significance for Consumer
Cooperative Movements whose role is to provide their members with
quality goods at the lowest possible prices. In the Consumer
Cooperative Movements, advertising has-naturally to be guided by
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by the consumers' need for accurate information which can help them
plan their purchases in the most advantageous mamner. The borderline
between advertising for sales and informative consumer guidance is
therefore fluid and the difference between them is, at least in
principle, relatively insignificant, It must, however, be remembered
that the objective of advertising is always to_sell a product or an
idea, whereas, in the case of consumer information, the object might
at times be exactly the opposite, i.e. to dissuade the consumer from
buying a particular product.

In the case of developing countrias there is a need for informative
and effective advertising of the coopsratitve idea. In doing so, care
must be taken to emphasize the practical achievements of the Movement,
since they alone can effectively convince the public of the benefits
which can be gained from supporting the Cooperative Movement. The
"salés arguments™ used will to some extent differ from country to
gountry, depending upon the direction in which the Cooperative Movement
is going, and should be so worded as to bring out the particular
aspects which are characteristic of each Movement. Basically, however,
the core :0f Cooperative advertising is the same for all Cooperative
Movements functioning in accordance with the Rochdale Principles. Thus,
Consumer Cooperatives all over the world base their advertising policiesd
on similar arguments, although the emphasis may differ. Whereas in
a developing country the emphasis may be on accurate weights and
measures and other aspects of honest service, the advanced Cooperative -
Movements may lay greater stress on the range of goods offered, the
appointment of their shoups, and their competitive strength,

It has been said from time to time that the Cooperative Movement !
has no need for advertising. It would be better to use the money
spent on advertising, on price reductions, improvement of quality etc.
and the loyalty of members towards their own enterprises should make
it a superfluous measure to utilize instruments of competition '
common amongst other forms of enterprises. :

On closer scrutiny this view becomes untenable. Although it may
be possible to count on the loyaliy of some of the members without
resorting to advertising as a means of persuasion, this is certainly
not always the case. In its efforts to serve the interests of the
members, the Movement must be at least as efficient as its competitors
are. To achieve this objective the Movement must utilize all the
different competitive instruments which are compatible with Cooperative
principles. advertising is one such instrument provided it. leads to
a growing utilization of the services offered by the Movement and does
not increase the price which the members have to pay for them, This is
not to say that advertising is always Justified or that it never .
involves waste of money. There are certainly very strong reascons why
the Cooperative Movement should keep careful watch over its expenditures
for advertising and attempt to ascertain to what extent they are.
justifiable. t

- Yo

-

0.
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The Tirst requirement of a public relations programme is
of course that it should aid in the building up of loyalty to
the Movement amongst members and employees, Employees must be
made to realize their responsibility toward the members and the
members must be made aware of the various ways in which their
own .active support is needed to strengthen their Cooperative
Societies.

The outside organizations and groups with which the Movement
has to establish relztions may of course differ from country to
country. The following might, however, be mentior=d as examples
of organized groups whose support of the Movement is invaluable,
both because they enconrass large memberships and because their
own programmes of work are closz to the ideas and aspirations
of the Cooperative Movement itself:

i)

ii)

iii)

The Trade Union Movement, like the Cooperative Movement,

ig obrganized in order to achieve an improvement in the
standard of living of its members. The similarity of
purpose is of course particularly close bgtween consumer
cooperatives and trade unions, The two complement each
other, the Trade Union Movement working, as it were., on

the income side and the Consumer Cooperative Movement on
the expenditure side. Many Cooperative Movements have
established joint advisory bodies with trade unions,

and have evolved common education and propaganda programmes,
For the promotion of consumer cooperation, cooperative
housing, urban cooperative credit, and cooperative insurance,
the support of the Trade Union Movement is of the utmost
importance.

In the developing economies of South-East 4sia, the
Cooperative Movements have a special interest in keeping
in close contact with organizations of fammers and fisher-
men. The better the relationship with such organizations
the greater the chances of a rapid membership growth

for the Cooperative Movements active in the field of
agricultural and fishery Cooperatives.

The interest of Women's and Students! organizations in the
activities of the Cooperative Movement should be strongly
encouraged. Thus,the imagination of women must be captured,
if the growth of the Consumer Cooperative Movement is to be
ensured.,

Many of the members of the Students! organizations will
eventually attain positions of influence and leadership
in society once their study period is over, To enlist

their interest in Cooperation is therefore ¥®=an obvioys
task £or thé, Cooporative Movenmont, = Fhisidseespbeially

tnue In cousErdedinhere, the CO8ESrative Mo¥ement Tacks
Hble-1l&4ddPsictp i i ﬂ%q{f%g v T b tac
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iv) 4s already mentioned, the Cooperative Movement needs to
influence poliecies of Government with a view to facilitate
the growth of Cooperation., Goodwill amongst Parliamentarians
and Government administrators must therefore be built up.

Cooperative Press and Publicity is a vast subject covering
many different ways and means of communicating the Cooperative idea
and the achievements of the Coopecrative Movement to members and
outsiders, This report is of course not in any way a complete
treatment of the subject. It is hoped, however, that this summary
presentation of the deliberations of the Conference will.help to
arouse more active interest among the Cooperative Movements of the
South-East /4sian Region in developing effective and extensive
publicity programmes,

\%
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TCA EDUCATION CENTRE,
6, C4NNING ROAD,
NEW DELHT (INDIA);

Conference on‘Coopgrggive Press and Publigigz

(October 23 - November 231961)

Ogtober 23,1961,

AM, 11,00 Opening of the Conference
11.30-12.30 Introductions ’

ICA Regional Office & Education Centre
Object, Scope and Programme of the Conference.

Lunch brezsk
PoM, 2.30 - 5.30 Subject I: Present position of Cooperati¥e
) ' publlCltY in South-East us;an
countries - Plenary dlscusalon

ober 2 26 Subject II:Cooperative Publiclty.

N (a)- Necd, aims and scopej
(b) Spocial feptures; and

(¢c) Relationship betwsen Cooperative N

publicity and Cooperative educatlon.g

AM, . 9,30-10,30 ,"Cooperatlve Publieity - Need, Aims, etc.”
Introduced by: Mr. Bertil Mathsson, -
ICA Education Centre.-

10,3Q0-11.30 Plenary discussion

11.45-12.30  Group discussions on Subject II.
Lunch break.,
PM. . Re30- 5.30 Group discussions continyed, and Plenary
discussion on group reports. )
Qctober 25,1961, Subject IIT: Press & Publicity Activities
AM, .9.30-10,30 "Cooperative Journalism” T

Introduced by:Mr.Bertil Mathsson,
: ICA Education Centre,

i
10430-11,30 "Cooperative Book Publishing and Other:Literature"
‘ Introduced by: Professor M.R,Palandg,
Maharashtra State Cooperative Union.

}éi;ll'ASelEQBQ Plenary discussion
' Lunch break,
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Octobgr 25,1961 (contd)

PM, 2.30- 3.30 "Utilization of channels external to ‘the
C Movement, such as radio, daily newspapers etc."
Introduced by: Mr.H.J.D'Penha, - BovA

Information & Public Relations Division,
v Ministry of Gommunlty Development and

VT v "Booperation, v s ..
\ Government of Indie, , -
3.30- 5.30 Plenary discussion and beginning of
' \ group discussions on press and e
+ publicity activities., .
AQNL.'9.30-12‘36“__ Group discussions an ?ress and publicity
) activities (continued
__Lungh brggk
P,M, 2.30~:4~30' ) Plenary dlSCUSuan on group reports.
- Qetgber 27,1961 .- - Subject IV: Cooperstive Advertising> e
AM.¢9430-10.30 " "nNeed for Cooperative Advertising”
. T Introduced by: Mrs., Sina Kaul, N
Indlan COOpcIuthb Union
10.30-11.30 - ‘ "Special Features of Cooperative AdVert131ng"
- (Cooperative idea and products)".
A Introduced by: Mr, Bertil Mathsson,
7 ICn Education Centre
11.45-12,30 Plenary d*scubslon \ ’
. Lunch bregk
P.M, 2.30- 3,30 'Plenary discussion (continued)
3.30; 4,30 "Sales Promotion in ‘the Gooperative-Mowement,,
(displays, lay-outs, etc)',
Introduced by: Mrs. Prem Bery, - e e
Indian Cooperative Union
o Lak5- 5,30 Plenary discussion
Qgpopgr 28,136 o : .
,{_.‘ii'(. "9.30-11.15 Group: discussions—on Cooperatiys Afvcrtising.

» . ~N

G
*



Qctober 28,1961(contd)

4,4, 11,30-12,30

P‘.M. 2.30"' 3'30

3430~ 4,30°

Ll'..OL"s" 5-30
P.M.. ., 3430~ 5,00

(gggoggr'io,lgél

MM, 9.30-12.30
P,M. 2.30- 3,30
L 3.30- 4.30

!"‘014‘5" 5030
_5930'.-" 6,015

Subject V: Public Relations of the

Cocperative Movement

"Intcernal Public Relations (wjith members,
staff, other affiliates, -etc)™,
Introduced ty: dr.Riazuddin Ahmed,

West Pakistan Cooperative Union.

Lunch break

Plenary discussion ¢n group reports on
Cooperative advertising ‘

Subject ¥ (continusd)
"Extgrnal Cooperative Pullic Relations -

(with othg¢r voluntary bodies, Governmept
agencies and the general public)'™. '

. Plenary discussion

Demonstration of Puyblicity Material

Group discussions and Plenary discussion on-
reports on Subject V. .

Lunch break

Subject VI: Audio-Visual Aids in
‘ B Publicity Work.

Introduced by~
Communication Media
Division - '
Technicai Cooperéa-"
tive Mission of"
the U.S,4,

Plenary discussion ce e

“Cooperative Films"

"Other Audio~Visual Aids™

N N N Ve N S

Film show. 5



Qctober 31,1961,
AM, 9,30 - 11.30 Panel discussion on audio-visual tethniques
\ and mdterlal (productlon distribution agencies,etc
R (Partlc1pants)
e 11¢h5akji2;30 - "Cooperative ‘Journalism in.India” (with "spegial
‘ treference to financing and training)®, by
Mr,G.M,Laud,

.- ; MThe rlnanclal Express', Bombay.

Subject VII: Finance and Personnel for
‘ o Cooperative Publicity
P.M, 2.30 - 3.30  "Financing Cooperative Publicity®
C ) Introduced by: Mr.Masao Sugata,
“IE-NO-HIKARIY Association, Japan,

330 .30 VPublicity Personnel and Tral ning!
b5 = 5,30 Plenary discussion
AM, 9,30 - 1,230 Group discussion on Subject VII-atd i

Plenary discussion on reports.

Lunch break

PM, 2,30 - 3.30 "Coordination of Publicity Acthlties -for the
o ‘+ Movement as a whole"
7 Introduced by: Mr.Bertil M#thSSOP
IC4 Education Centre.

¢ e

3.30 - 4.30 . Contribution of the ICA Regional Office
- " and Education Cehtres-

ka5 - 530 Plenary discussion
f 257981

AM, 9.30 - 12.30 Final plenary
L ; Lunch break

B,M, 2,00 Conference evaludtion

Close of the conference.-



ICA Educetion Centre’
6 Canning Road,
New Delhi.l India.

BURMA:

CEYLON:

JAPAN :

S

Conference on'Cooperative Press & Publicity
New Delhi, October 23rd -~ November 2nd,1961.
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List of Delegates

Daw Aye Kyaing,

Assistant Registrar,. . A
Cooperative Societies Department,
Education Branch,

46-54, Shafraz Road,

Munnee s Building,

Rangoon. .

U Than Tin,

Union of Burma Cooneretlve Wholesale
Socliety Ltd.,

384 Mszha Bandoola Stxeet,

Rangoon.

U Hla Te,,
Member, Executive Committee;, NCC,
Yamethin District Cooperstive
Wholesale Society,

Yamethin,

Mr.3,Sangakkar,

Assistant Commissioner,

Department of Cooperative Development,
"Echelon Sguere',

Colombo 1.

Mr.D.A.P JKahawita,

c/o Cooperative Federation of Ceylon
"Cooperative House", ;

455 Gglle Road,

Colombo.

Mr Masgao Sugata,
Executive Director,
The "IE-NO-HIKARI" Association,

.11, Funakawara-cho,

Shinjuku-ku,
Tokya,.
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ﬂﬂﬁﬂﬂ !-~ntd) 7. Mr: Kinichi Katsube,

T "~ Chief Organiger,
Japanese Consumers'! Cooperative Union,
Rokin-Kaikan 5,2-Chome,
Shib&‘Tamuracho,
Tokyo . Japan.

INRIA 8, Mr.K.N, Mathur .
ce Deputy Dlrectér (Tralnlng)

Government of India,

‘Ministry of Community Develaopment & Cooperation,
Krishi Bhavan

New Delhi,Indaia.

9, Mr, A.Sarkar,:
Deputy Director (Coordlnation)
Govermment of India,
Ministry of Gommunity Develqpment and
Cooperation,
Krishi Bhavanh -
New Delhi.India.

lov MI‘. C.D.PraSada Rao,
Director, .
National Cooperative Union of.India,
72, Jorbagh Nursery,
New Delhi. India.

11, Mr.Rananshl Sinha,
Member, Executive éommlttee, .
National Cooperative Union of India,
Patna. India .

12, Mr,Ramdhan Sharma, ot
Member, Executive Commjttee, .
National Cooperative Union of Inqla,
Sonepat. Indla.

130 Mr‘ M Vf I dane,
Assistant Chief Executive Offlcer,
Maharashtra State ‘Cooperative Unron‘
Bombay., Indiga. .

1k, Mr.S,Srinivas, F.R.H.S,,
Director,
, Mysore State Gooperative Unlon,
Bangadore. India.

MALAYAS - 15, Mr. 4ihmad Hourmain bin Data Haji Mohamed Heah,
) ", c/o 21 Laxamana Road
- - Ipoh, Perak,

MdlaYa.
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MALAYA (contd) 16, Mr.T.S.Mahesan
No 37 Jalan Abdullah
"Kuala Lumpur
Malgysia

~17. Tuan Syed Kamarulzaman- bin Syed Bahaldin
¢/o Department of Coéoperative Development
Swettehham Road
Kuala Lumpur,

NEPAL 18, Mr.4.P.Singh
Ingpector of Cooperation
Ministry of National Development
Cooperative Department
Kathmandu,

PAKISTAN 19. Mr, Kazi Morammad Asad
Sceretary
West Pakistan Cooperative Union
31 Lower Mall
Lahore.

20, Mr,Iftikhar Ahmad Khan
Joint Registrar
Coop.Societies

31 Lower Mall

Lahore,

21. Mr.Imaul Hug
Deputy Registrar of Coop.Societies
9/d, Motijheel Commercial Area
Dacca.

SINGAPORE 22. Mr.N, Balakrishnan
5, Leicester Road
Sinzapore,l5

23. Mr.Mohd Yuni bin Awi
- c/o Malayan Airways Ltd
* Paya Lebar Airport
Singapore,19

2. Mr.Mak Kam Hong
13 Everitt Road
Singapore.l5



ICA Bducation Centre,
6, Canning Road
New Delhl.Indla.

Conferen on Ccoperative Press & Publicity
New Delhi .. October 23rd - November 2nd;lgél,

‘List of ars’

jlﬂ Mr.Bertil Mathsson, -
Director,

LCA Education Centre,
- New Delhi,

;;2, Professor M. R Palande,
' Maharashtra State Cooperative Unlonx
Bombay.

. 3, Mr.,H.J.D'Penha, -
- Information & Public Relations Div1310n,
Ministry of Communlty Development,
. "w.Panchayati Raj and Cooperation,
.7 Governmment of India,
8 New Delhi.

%re Mrs.Sina Kaul,
Indian COOpCF&thﬁ Unlbn

He Mrs. Prem Bery,
" Indian COOperdthb Unlon,
New Delhi.

6. Mr,Riazuddin Ahmed,
*. . President,
West Pak;suan Cooperative Union,
Lahore.

Ts M, R. Blake,
Technical - Cooperation Mission o* the~ﬂv6‘A.,
New Delhl.

8. Mr.G.M.Laud,
* . "The Finanglul Express'™,
- Bembay.

9, Mr . Masao Sugata,
Ie~Now«Hikari Assoc1atlon
Tokyo.



