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SUB-REGIONAL WORKSHOP ON COOPERATIVE - PRESS _AND PUBLICITY,
Bangkok (Thailand) : 27th April to 6th May 1981

REPORT

Introductidn

A Sub-Regional Workshop on Cooperative Press and Publicity was
held in Bangkok, ;Thailand, by the International Coopsrative Alliance
Regionai 0ffice and Education Centre for Scuth~East Asia in~collaboration
with the Cooparafive League of Thailand from 27th April tol6th May 1981.
Fifteen participants from Indonesia, Rep,of Korea, Malaysia, Singapore
and Thailand attended the workshop. The workshop was inaugurated by
Mr;_Téerawitikoonsap, Direcﬁor, Cooperative League of Thailand (CLT).

Mr, Taweewat Charoensocok, Deputy Director, CLT, welcomed the participants
and resource persons attending the workshop. MWMr. Lionel Gunawardana,
Joint Director (P&PR), ICA ROEC, addressed the inaugural session and
thanked the CLT for hosting the workshop and for the hospitality extended

‘to. the ‘participants.

-, The workshop was directed by Mr..Lionel Gunawardana assisted by
Mrs ReH. Ganesan, Publications QOfficer, ICA ROEC. Mr. B.D. Sharma,
Difé&iﬁr,_National Cooperative Union of India, participated in the
worksﬁop as a resopurce person, The benefit of expertise of Dr. Boonlert
Supadhilbke, Dean, Facultymoflaoprnalisﬁ & Mass Communication, Thammasat
University, and ﬁ;:ﬂggéchuab In-cdd, Manager (PR), Béngkok Bank, were

drauwn by the workshop.

BDbjectives -
The objectives of the workshop were :

i. To review the cooperative press and publicity activities
carried out by the mavement in the participating countries,

ii. To impart skills to the personnel working in the field of
cooperative -press and publicity and in the field of journalism
to improve the quality of cooperative journals, books and

| publicity materials, :



Study Visits

To give an insight to the participants about the Cooperative
Movement of Thailand, study visits to Minburi Agricultural Cooperatlve
Saciety and Cholburi Fishery Cooperative Society wers arranged, The
partlgxpantq were divided into frur groups. While tmo groups 1nterv1smed\
the chairman/manager/some members of the tuo societies, two groups wrote
short write-ups/features on a spdcific activity undertaken by each of the

‘sgciety visited by thsm for publicaﬁion in cooperative journals.

Ie Review of present position of press and publiciﬁy in the sub-region*:

Cooparatlon has bnen aCCEpth as an 1mportant 1nst1tut10nal Frame-
work For brlnglng about SOC1o-econon1c change 1n the soc1ety 1n the.
'countrles of the sub-reglon. Particularly for the sectors like agrlculturé,
urban caensumers, art;sans, fisheries, stc, the national governments in the
:sub-raglon have got definite pclicies and programmes for the duvelapment
of cooperative institutions., In view of this a sizeable financial and
cther assistance is provided by the governments to the cooperative
institutions. However, main limitation which has been faced by the
cooperative movements and the agencies connected”wiih:the development
of cooperative movemghts within the regioh is lack of effective media for
publicising the achievémenfs of Lhe couperative institutions and policies
thereof, To get aver this problem effotts have 'besn made to‘deﬁiée énma
channel ‘of press and publicity in theo cocpcrativé'movements of all the
countries, A brief‘rcview of the present sit—ation of cacperative préss
and publicity in various countries of the sub-rsgion, as emerged out of

the discu331ons at the uorkshop, is 91Vun below,

, :
Indonasia
Ve

In Indonesié‘a twq-pronged'apprnach has been édqptad‘to develnp
cooperativebpiess and pnblicity. While the genseral press helps in
projecting the achistements of cooperatlves, “though in a limited way,
the cooperative press and publlclty in particular, aims at participation
of the members in the activities of cooperative institutions by

transmitting motivational information thraugh va;&oue publications, The

¢



cooperative institutions both at national and provincial lévei'aré
bringing out some journals in the farm of bulletins; newsletters or
journals. Besides, the government (Directo;ate General of Cooperatives)
also brings out a few publications from time to time. ‘To ensure a
regular flow of information to the CDOpGrathG Jjournals ajnews agency
talled Pusat Informasi Perkoperasian or Cooperative Informatlon Centre
has been set up under the control of Indonesian Cooperative Council

and the Directorate General of Cooperatives., To build up professional
"skills in tﬁe cooperative journalists and PR personnel, courses on
:joanalism and éboperative publication have been organisod, These

" churses are attended by journalists and editors of cooperative publications,

Republic of Korea

In the Rep.of Korea both the National AgficulturqliCooperative
Federation (NACF) and the National Fedsration of,FisHaries_Coopepatives
(NFFC)vhgﬁe;got necessaﬁy organisation for press and'publicity activites.
The publicity wing - in NACF consists aof 3 sections, (i) Public information
division; (ii) Publications division; and (iii) Publicity difusion
‘division., Similarly in NFFC there is a Publicity Department in charge

of press and publication activities aof the Fedefation,

Important publications of NACF are Farmers Newspaper (weekly)
with one million circulation, and New Farmers Magazine (monthly) with
a circulafion of 150, GOU. The main objective of the Farmers Newspaper
is to provlde farmcrs with news and 1nformatlon on agrlcultume and
agrlcultural cooperative activities., Df the total space, 40% is devo ted
’to Farmlng and farm 1nFormat10n, 35% to agr1cultural policies, 15% to
‘rural llFé and 10% to other aSpects.‘ The NACF has got a well defined
news colldctlon and newspaper distribution system. To make the paper'{
attuned to the needs of readers and members of NACF survey of readers
,oplnlon is undertaken, based on whlch contents of the newspaper .are

{

?planned.



The "New Fearmers Magazine" is a priced publication and its
subscription rate is 500 Won., Tht volume and sizc of the magazine is
about 200 pages in double 4x6 block style, 1Its contents include aspects
of farm households and other activities undertaken by the farming
community., The objective is to enable the readers to find out ths ways
and méansa for increasing his income and improving his living conditions,
Besides thess publications, fhe NACF also brings out adhoc publications

in the form of news letters, reports, etec,

For general public relations activities the NACF extensively make
use of the mass media such as TV, radioc and daily newspapers, Specific
programmes are regularly broadcast over radio.and TV, e.g. Cocoperative

hour programme, -

The hajof publications of NFFC are 'Neow Fisherman! (monthly) with
a circulation of 30,000; 'Monthly Review! with a circulation 0?71000 and
the Annual Report depicting the activities of the Federation and a
bi-annual publication 'Korea's Fishery Cooperatives! with a circulation’
of 3000, The New Fisherman aims at transmitting informatioh'relating'tc
agricultural techniques, news on fisheries industry, ‘government policies,
etcs Monthly Review projects broadly progress, problems and programmes
of Fiéhery cooperatives., The public relations department of the
Federation, in addition to the putlications indicated abovs, aiSo takes

/
up general press and publicity activities,

Malaysia

In Malaysia both the national level organisations, i.e. ANGKASA
and Coqperativa'Uniod of Malaysia and a few apex level as well as

secondary cooperative societies bring out the following publications :

a) PELANCAR = published monthly by ANGKASA since 1974, Distributed
’ free to members and sold at cost to others,
b), BERITA KOPERASI POLIS =~ published monthly by the Police
’ Cooperative Society, -Distributed free to
members,
c) BERITA BANK.RAKYAT - published by Bank Rakyat Codperative.
o [ .
d) . MCIS REVIEW - a quartoerly published by the Malaysian Cooperative:

Insurance Society for its personnel & administrators,

1S



e)  MAL.YSIAN COOPERATOR - puolished by the Cooperative Union of
Malaysia for its members and feor national
and international organisations,

f) KSM - published half-yearly by the Malaysian Cansumer
Cooperative Society,
g) SUARA SHAMELIN - ﬁublishad by the Shamelin Cooperative Sociegty,.
h) SUARA KOPERASI TENTERA - published quarterly by the Malaysian
' Army Ccoparative Socisety,
i) KOOTARAVU ~ published by the National Land Finance Cooperative
Soci th .
i) BREAKTHROUGH - a bilingual monthly published by the Malaysian

Cooperative Insurance Socicty for its staff,
directors and group societies affiliated to it,.

k) SUARA KELUARGA BANK RAKYAT - published by the Bank Rakyat
‘ Cooperative for its employees.
1) BERITA MKM - published by the Cocperative College of Malaysia,
m) E PELADANG\JAYA - published by the Farmers' Organisation Aﬁthority.
n) BERITA LPP - published by the Farmers' Organisation Authority;

and other publications such as newsletters and
annual} reports,
The publications brought out by ANGKASA and the Cooperative Union

of Malaysia are printcd in pressecs ownod by cooperatives,

Singapore

The Singapore National Cooperative Unign is responsible for press
and pUbllClty activities and brings out "The CoopErator"‘ln assaciatian
with the Registry of Cooperative Societies, - It is a quarterly spakesman
journpl., Besides the national trade union congress fortnightly newspaper
"Sing%porean" alsoc carriesagood amcunt of cooperative nesws, Recently
another apex organisation of the cooperative movement i.e. Singapore
National Cocperative Federation has also been constituted. This
organisatiqh is likely to take over most of the press and publicity
activities for the cooperative movement., In addition, publicity
materials include house journals i,e., March of Incomes, Comfort and

Welcome News, brought cut by individual cooperative organisations,



fﬁeriodical»pamphlets, newusletters, circulars, etc, There is also a
‘Cooperative‘Printing press in Singapore known as the SILO Multipurpaosc

Cooperative Printing Society.

Thailand

vIn Thailand publishing and public relation functional sections
are part and parcel dF premo tion and e%tcnsion<division of Cooperative
League of Thailand - the apex organ.of ithe movement, It brings out a
monthly "CLT Bulletin" and a fornightly "Coop News", The subscribership
of thesa journals is open to both cooperatives and other interested
groups. These publications are distributed free to coopecrative members

while a nominal subscription is charged from others,

To provide necessary guidance and dirsction to the functionaries
responsible for bringing out these publications, there is a Publicity
Committee consisting of Five‘members. Other activities undertaken by the
CLT to boost up the press and publicity programmes for cooperatives are
production of bulletins, leaflets, folders, pamphlets, etc; publication
of yearbooks and annual reports; scripts for rédio and television
programmes; production of films and slides on cooperative activities;
organisation of cooperative exhibitions, etc. The Cooperative Promotion
Department of Thailand publishes a quarterly "Coop Journal”, Its |
subscription is Baht 25 per annum and it is distributed among cooperative

members and o thers,

il. Problems in the Field of Press and Publicity
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The morkshoﬁ'divided the problems under the folldwing heads :
i. Attitudinal problems,
ii. Organisational problems,
iii, Financial problems,

iva Subject matter contents problems,
o



(i) Problems arising from human attitudes

Amang problems arising from human attitudes within the movement
arg lack Df'enthusiaSm among cooperators, personal con%iderations-rather
than collective intercsts and rcluctance to improve situations such as
overcaming manpower”shortagb, ¢tz, The necads and prio;ities towards
cooperative press and publicity are still found to be inadequate, When
there is not much interest showﬁ by the management to publicity it will
fall on the PR man to change thec attitude of thebmanagemont i to this
important issye in the organisation. He should be able to drive home
the point. that in. the long run the publicity will prove to have been
an investment and not juét a cost items This could only be done by-the
PR man by his own actions in this field. He will have to work extremely
hard and display to management the effectiveness of pubiicity to
propaéate the success of the organisation and thereby changs the attitude

cf management in his favour,

A few countries in the region face the problem of a large number
of people who . are illiterate‘and arc unable to read or write and
therefore publications have a limited effect. For situations of this
néture, the workshop recommends joint reading sessions as practiSéd in
the Rep.of Korea, The system of a lecader reading the paper and. the

'others listening to it has become very successful in Japan and the
Repeof Korea., Another effective soluﬁion in such a situatien could be

by.means‘of programmes broadcast over radio and television,

' The workshop suggested the following to Sclve the attitudinal

problems

(a) Gemerally all leaders of cooperatives should possess idealism
and have the conviction in principles of coopecration.

~.(b) Wherever practical, professianal persaonncl shqgld be engaged
in imporﬁant aspects of cooperatives, such as the press and.
publicity. : o



{(ii) Organisactional problems

It was genarally felt that there was a lack of pfofeSSional men
for-publiciﬁy.work in the cooperatives, The Gooperatives face -
difficulties in sccuring skilled managerial and technical personnel
‘to wark in the field of cooperativc press and publicity due to limited

flnan01al resources of the cooperatives,

It was felt that centralised publication of the cooperative
Journals could prove a more effective systom of operatlon.‘ In some
countries journals are produced at all levels - the primary, the
secondary and the apex. Sometimes it is found that the seme ncws itecm
or information appears in more than onc journal._.Thus therc is
unnccessary duplication of service, For this reasen and as well as
from the poiht of view of cost factor the disscmination of news by a

ceantral publication is recommended,

In countries where there is only one language for communication
it is most appropriate:to have a central publication system, This is

recommended for ideological and news cum communication type of journals,

The following spluticns were suggested :

a) Setting up some form of a committee (agency) mlthln the movcment
to be responsible for puL¢1cat10ns. A

b) Conduct sLmlnars,‘otc. for members and lcaders of primary societics

to convince them of the importance and necessity of cooperatlve
press and publicity, -

c) Conauct study tours, seminars or workshops for cooperat1Ve
journalists to widen their expertise in the field. . .

d) "Encourage teaching of cocperation in schools in order to
imbibe cooperative ideas in tho minds of the young.

e) Provide on-the-Job training facilities for coopuratlve Jjournalists
and pay them accdrding to their training.

F) . Where possible, freguent meectings of COOperatiVe journalists
should be held with their counterparts in the private sector
to encourage healthy relationship among them,



(iii) Financial problems

‘ The lack of adcquate funds to manage cooperative publications
‘is a major obstacle, Poor income from sales and advertisemonts affects

 the financial viability of a journal,

The workshop was of the opinion that the PR system in cooperatives
should eventually bec self-reliant in terms of resources and should bo
indepandent in order te be able to project the image of tho cooperative
movement of the country, Althcugh initially there may be gavernment
subsidy with the growth of the movement it should set apart funds to

make the systom independent of dependence on outside support.

To overcomu -those problems the following solutions could be

tried :

v(a) To makc the journal a viable cooperative enterprisc, at least 40%
of the spacec should be devoted to advertisements,

(b) In addition tc advertisements spacec :could be sold.to cooperative
societies which may likc to highlight their activities,

(iv) Subject matter contents

\

The contents of cooperative journals, magazines and other
publications were found ‘to bec inadequate to attract the reading public
both within and outside the movement. This situatioh is mainly
attributable due to lack of adcquate man power. Therc are cooperative
journéis produced by a singlc person, The workshop suggested that the

journals may have the following framework of contents :
i

a) Editorial
b) _'Articles on topical importance,
c) \ Reports on cooperative seminars and confercnces and other events

organised by the government and the cocperative movement,

d) Reports on symposium/debate an current issues concerning the
cooperatlve movement in which the views of eminent cooperators,
acadEm;01ans cooperative employees, etc. may be publisheds

e) From thc states/provinces : In this column what happens in the
cooperative movement in various states may be highlighted.
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f) A column such as "Face to Face” carrying intervicus of eminent
cboperators, ministers, government functionaries on the current
problems of tho cocoperative movement may be published,

q) Suébess stories of cooperative institutions. Thesc storices
should highlight the achievements and performance of the
cooperative movement in various spheres,

h) Caop News from abroad,

i), ' On important occasions a special numbers of journals may be -
brought out, )

111, Collection of News for Cooperative Journals
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Collection of necws for the cooperative journals is a major
‘problem. Unless effective measures are adopted to involve cooperatives
at all levels in the press activities by feeding the cooperative

journals with news the usefulness aof the journals would be minimal.s

Measures for improving the contents of the cooperative journals,

1. The nafional organisations should impress upon its membership

the need to nominate a competent persan to be responsible for supplying
news of'importance to them, The secretaries/presidents of the societies
should take ﬁersonal interest and see that the news abgut their
activitieé are SeJt to the national level organisations regularly.

The apexlorganisaﬁion should constantly remind the cooperatives which
are not sending news the nced to do sa.

~

2, Establish a Central Cooperative News Pool which may ~- oo oo
act as blearing house for transmitfing information to variohs journals,
This news pool may either be the responsibility of the National
Cooperative Union or an indcependent Cooperative News Agency established
and cwned by various 09operative,publiéhing agencies, - : N

«

3. In case of house journals material is to be collected from within
the orgahisation itself, Therefore cditor should be in a position to

establish necessary coordination with other departments.to Bnsure

cantinuous flow of information, !

~
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b The cooperativc organisations should be grouped arcawise and
sach-.area ma8y organise a coopera.ive information or news centre charged
with the responsibility of<éollecting news of cogperativescend community’™ .
\idtérGSt. These centres can alsc involve local, civic, religious and
:ﬁusiness sactors to contribute nocws items of interest: in their‘rBSpective
.groups or areas, ' '
I Collection of news from its source itself : Staff of jaurnals

-and publicity men of cooperatives should regularly visit>hamlets,.villaggs

‘and cooperative organisations to obtain news,

6. ~Initiate an exchange of writings, journals, bulletins and pamphlets
émongst cooperative organisations and alsc with non-cooperative or
business organisatiaons to cultivate a better understanding of the

cooperative activities by the business crganisations,

Te The national union or any -apex organisation could set up an
infermation collecting centre to take care of collecting publicity
materials. _They should issue press releases to all cooperative ;

Journals after an important event takes place within the country,

8 University professors and tsaching staff in coopecrative colleges
and training centres should be approached to act as correspondents/

liaisgn officers for contributing news/articles an cooperation.

9. An advance planning of production of journals should be done
and continucus efforts should be nade to collect news/artgcles, etc, -

by proper follow up with the pecople concernad.

14, iFree lance cqntributions from the readers of the ijrnalsv'~
could &\e invited and a small fee or honorarium could be paid to make

the invitation more attractive,

11, Essay/competitions on cooperation could be conducted and the

best anes could be publishcd in the journals.,

Py

12, Successful cooperatives should be persuaded to share their.

experience,
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13. ‘Failures of cooperatives with their causes should also be

analysed for the benefit of other cooperatives, -

14, A panel of reviewcrs for revicwing books could be maintained

with the journal,

15, | Eooperative leaders and cexperts in the field should be
t

- requested to share their expericnceé by writing infermative and research

oriented articles,

" 16 .'Editorials on currcnt problems/new developments could be

~included,

17, Features for spccial interest groups like women, youth and

children could be included,
18, Publish interviews with prominent cooperators,

19, prtters to the editor/travelogues and cooperative

advertisements should alsg be encouraged.

One way of solving this problom of obtaining good articles
could be by giving financial incentivus for contributing articles;
In the present day commercial journalism it may. be difficult to
‘attract good artjcles from specialists and cxperts who know the
subject well, uniess‘a payment is made, This point becomes all the
more relévént as:they have alternaté scurces to send their articles,
even when they pertain to cooperation, whert from they can get payment,

L R N e e T R R A e e )

1v. Rolc of Caooperative qurnals in Image Building

The cooperative journals can play a vital role in disseminating
information of the cooperativesrto members are general public to create
a good image of cooperatives. When the-cooperative journal ‘gives a
.good account of the activitios’of the movement in a cleéf manner it can-

project a good—picture of the movement in the minds of the readers and

thus can create ' a good 1nage cf the movement in the eyes of the pecple ~

at large. , '

‘
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The objective of image building “ﬂ'fﬂe private and the ‘
cooperative is different, While the private sector is concerned with_i
profiteering, the cooperative is mainly concerned mith service for its
members and the improvement of the gcneral well being of all the
members of the movement., The ccoperative Journal should hlghllght its

objectives to bring about mass support for the organisation.,

The cooperative journal is also an educaticnal tool in propagating
the news, the new ideas and new activities that the movemocnt can embark

for thc betterment of the pecople,

The cooperative\journals have a definite purpose and motive,
Their objectivos are create ncw ideas, ocducate members and the
general public, convince people to join the cooperative organisation,
%nvolve them in the activities of the movement and thereby improve
their standard of living. The journals may alsoc cater for octher necds

of the society, such as, social or recreaticnal or charitable activities.

Ve . Production and Sale of Cooperatlve Journals

I—oiy- ——————————————————————————————————————
: A cooperative journal is the printed medium to cenvey cooperative

message to internal and external public, According to its purposes as
communicative, mo tivative, educative and informative tool, cooperative
journals must be eye-catching, understandable, acceptable and enjoyable
to the readers, 1Its publication involves three main activities -
Editorial, Production and Marketings These activitiee, though
lntsrrelated with aach other, are distinct from each cther and requlre
a high level cf proF03510nal skills, The workshop, tharefore,

deliberated on each of these aspscts,

(a) EDITORIAL

i

The workshop felt that thore is no alternative to a skilful
editor, if the journal is to be madc an effective communication
instrument to project the image of the cocperative movement., In order
to Gnabﬂe the ad;tor to do his job efficiently it is necessary that

he should be providéd adequate support, both administrative and academic,
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Setting out an Editorial Policy

Every journal should havc an editorial policy regarding its
approach and contents., It éhould also define the limits under which
the editor should function., The editorial policy may be drawn up by
editorial boards or publication sub-committees in line with the
objectivésqu the organisafion publishing the journals, Once the
editorial policy has been defined, the editor should be left free
to operate within the framework of that policy and there should not

be any interference from any where else,

(b) PRODUCTION

To make journal more attractive following steps may be adopted :

Covef‘ : Cover should be colourful and attractive.
Headlines Headlines should be short (to the p01nt) and
simple,
, _ Headllnes should be indicative of information given
in the article and may highlight important aspects,
LAYOUT
Content — , It should be well plannéd and the following should
' !/ be kept in mind :
i. Magazine = Placing of articles, index of contents,
' 'Placing -articles in the right place (according to
the importance of the articles),
Language in simple and understandable form;
as far as possible serialisation of articles
should be avoided,
iie. Newspaper Editorial should be on a current issuc, written

in simple but forceful language.

Pho tographic and other illustration in first page
and other illustrations Whenevcr appllcable may
be included, - :

Contents should include other articles e.g. sports,
short story, entertainment, children, women column,
youth problems, market trends, guo tations, ectc,
[ N
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s The production activity in the publication of a journal involves
standardisation of sizes, typoc¢-aphy, layout, photogréﬁhic'reﬁrodudiioh, 
procf reading, printing, ctc., To attract the reader and to create an
interest in him to read the journal, it is nedessary;that“its got up,'
lay out and material should be attractive enough. Every'dfganisation
which publishes a journal should have adequate staff to cnsure -quality

production,

. To ensure évailability of quality paper at reasonable prices
estimates of the annual requirements of printing paper far entire
cooperative journals should be made., Based on these estimates the
government may be approached to issue necessary quota to the cooperative

sector,

Wherpﬁer Cooperative printing units have been set up, efforts
shauld be made-to equip them with modern machinery. The Inﬁarnational
Cocperative Alliance, therefore, may.ﬁonsider to ‘take appfopriate
steps in_exploringbthe possibilities of international assistance to
modernise the cooperative printing presses in the cooperativebector

of the region.

(c) FINANCE

- The independence of cooperative journals should be the ultimate
aim of cooperative organisations producing such journals, In the
initial stages it could depend on the funds or grants from the government.
Slouwly cdoperatives should build up their own funds to run their
journals, This could be done by obtaining advertisements for the
journals, by selling space in the journal to societies that wish to
have some publicity for their necw ventures and by selling the jburnals
at price which enable the recovery of cost of production,

”

(d) MARKETING

R cooperative publishing organisation should have a sound and
effoctive marketing system so as to ensure organised sale and

distribution of cooperative publications and journals,
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e e

;VI; Conclusiun>

The horkéhop urged upon the participating'pountries to take
appropriate steps for implementation of the recommendations and
prepare suitable projects, keeping in view the local situations

particularly in regard to the following :

(a) Cpeétion of a central news pool,

A
(b) Initiating centralisation of publication of cooperative journals;
(c)l Establishment-cf new cooperative printing preéses and

modernisation of the cooperative printing presses where thay.

are already existing.

o0 e o’



'26tﬁ>April Sun.

27th April Mon.,

 0900-0930
0930-1000" -

10001030

1030-1230

12301330
1330-1600

28th April Tue.

*iasoodlzzo

1230-1330 .
1330-1600

29th April Wed.

0900-1030

1030-1100
110021230
123b;%33q
1330;1600

30th Aprll Thu,ﬁ

‘Lunch break .

Group wark on

D9DD-1030

1030-1100
1100-1 }ﬂ:
{1230-1330 
1330=1600

SEMINAR 'PROGRAMME

Arrival‘of,participants in Bangkok

Inauguration

Tea break

WOrklng methods

rPrasent p051t10n of press and pubilclty abt1V1tle§ -
. prusentetlon by partxc;pants.

; ‘i,,
Lunoh break ?

.Present position of press and publlClty act1V1tles -

presentatlon by parti?lpants.

Session Nosl : Problems of Ceoperative Journals = |

. Introduction and Group Discussioq (Introductlon, “‘
. by Mr. Lionel Gunawéardana).

YLkunch break

‘56851on No.l (contd.)

Sé331qn‘No 2 3 Role gf Cooperatlve Journals 'in
image building offﬁooperatlves by MreB.D. Sharma,

Tea break

Session,N0.3‘£” 
jourhals by Mr..

Session No.4 Pruductlon and sale of CGOpBrathQ o
Journals by Mr.rPrachuab In-odd & MreBeDe Sharma?

Tea broak o
Plenary on oeesion Nos.l, 2 & 3,

Lunch braak

vGroup work on sessxon Na. 4



\nd May Sat.

st May Fri. &

3rd May Sun.
e e

“4th May Mon.,

0900~1030

1030-1100
1100-1230
123021330
1330-1600

_Sth\May Tue.

6th May Wed,

7th May Thu.

\

. Seséion No.5 ¢

. Final Report

18-

Study visits

Free

External and Internal Public
Relations in Coopgcratives by Dr, Boonlert Supadiloks

Toa break
Plenary on session No.4

Lunch break

. Group assiénments based on étudy visits and

preparation of the report,

Evaluation = B ' N

Closing of the Workshgp

Vis%t to cooperative organisations in Bangkok

!

Doparture of participants

e

B fterndon tea break

14301500

i



INDONESIA

t

REP.OF KOREA

v.’( .

. MALAYSIA.

SINGAPORE .

K

Al

1.

3'0

4,

5.

6o

‘8.

19

LIST OF PARTICIPANTS

Mro. F X. Susanto

Manager, Crecdit Union Programmes
Credit Union Counselling Office

-Jalan Gunung Sahari II1/7 |
P.0, Box 3460
‘Jakarta,

Mr, Suwardi‘Sudibyo

\m\ Directorate General of Cooperatives

“Jalan Let.Jen.Haryono
P.8. Box 384
Jakarta,

‘Mr, Jong Bae Kim
Assistant Manager

Education & Public Relatian Dapartment
National Federation of Fisheries Looperatlvcs

.88, Kyung Wun Dong
Chongro-ku
Segul,

Mro. UL Kwon Ha
Planning Officer

« Farmecrs Newspaper of NACF
75y l=ka Chunggeong Ro ’
Jung=ku
Seoul,

Mr. Abu Bakar 0Othman
Executive Secrctary

Cooporative Union of Malaysia

Wisma MCIS
Jalan Barat
Petaling Jaya.

Mr. Tauran bin Md.Taha
Executive Officer
ANGKASA

103 Jalan Templer
Petaling Jaya.,

Mre Mohammad b.Abd,. Hamld
‘Apt.Block 55
- 19-H, Marine Terrace
Singapore-1544,

~Mr. -R.K, Markandu
No+3597«B, Apt.Block-54
Geyland Bahru -
Singapore~1233.

{
|

+



THAILAND

. RESOURCE PERSONS

e

19,

1ll.

12,

13.‘

14,

15,

20

Mr. Pardet Chalermpugtara

Chief, Publicity Section
Technical Division

Cooperative Promotion Department
Krung Kasecm Road, Towcs '
Bangkok.

Miss. Valee Sodsri

Technical Division

‘Cooperative Promotion Department
Krung Kasem Road, Tewas,
'Bangkok.

~Mrs. Podjanart Chaiyasat

Chief of Statistical Section
Pranakorn Cooperative Store Limited
1215, Phoholyothln Road

Bangkok,

Mr. Panya Bhongsawasdi

Sale Promotion
Agricultural Coop Federation of Thailand
97, Rajdamri Road

- Bangkok.,

Mr, Direct Trisaranuvat
Technician
The Credit Union League of Thalland

. 56/2 Moo-3, Bankapi

Bangkok=24,

ﬁiss. Ampai Luandpiram

Chief of Periodical Section

i Extonsion Division
2Cooperatlve League of Thalland
'4 pichai Road, Du31t

'Bangkok.

MlSS. Plyafat Ratnawi jarn
Per1d01cal Scction

Extension Division

Cooperative League of Thailand

-4 "Pichai Road, Dusit

Bangkok,

/

" Mr. B.D. Sharma'

Dlnector

National Coop Union of Indla
5.8iri Institutional ‘Area
Behind Haus Khas

New Delhl-lbﬂﬂlé

Indla.



17.

18,

-

21

Dr, Boonlert Supadhiloke

Dean ,
Faculty of Journalism & Mass Communication

Thammasat University
Bangkok
Thailand. .

Mr. Prachuab In~odd
Manager

Public Relations
Bangkok Bank

“Bangkok

Thailand,

International Cooperative Alliance Regional Office & Education
Centre for South-East Asia, Bonow House, 43 Friends Colony,

New Delhi-11D065, India.

19,
20.

21,

Mre. Lionel Gunawardana'
Joint Director (P&PR)

Mr. A.,H. Ganesan
Publications Officer

Mr. Ko Sethumadhavan

- PeSe to Joint Director (P&PR)

The Cooperatlve League of Thailand,
4 PlChal Road, Dusit, Bangkok, Thalland.

22,
23,
24.

25,

Mr o TaeraWit Koonsap
Director’

MT o Taweewat Charoensaok
Deput/ Dlrector o i

Mrs, Prakorbsrl PatcharaSavang
Chief of Admlnlstratlve Division

Mr. Sithorn Nikrotha
Chief of .Feareign Relation SBCthH

e so00e



